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Being a European sducatsd “"egghead”, T try to systematize all
cceuring problems before examining the facts. Re such, I attempt
to understand the varicus systems of new media and their impact on
society and the individuals in the Third World az parts of a wider
and more ¢omprehensive system of reference, that is, a mational <cul-
ture, which is Ltself part of the all inclusive and comprehensive

gystem of world cultura.

I understand "caltara" in the American sensa of the term, Lo
be a system of technology, of language, attitudes, heliefs and so-
sis-political means of power and interaction within a historically
pound community. If I put 'technoalogy’ in the first place, I 4o so,
not because it is the tople of this conference, but hegause man,
being a "tool-making animal", structures his culture agcarding to
technology before modelling it aleng secial, political and ideclo-
gical patterns.1 Consequently, when speaking about the role <f the

new media in the Third World, we have to ask ourselves;:

1, How does it interfere with the traditional systams
of aconomic, socelal, political and personal ilnteraction?
2. How does it influence the prevailing overt and hid-

- den trends of development?

These gquestions have to be considered from various angles, tha
very first beingy that of the communicative aspect of the new tech-

roclogy in the publis as well as in the private sphere,

Televigion allows us ho witness physically a reality which 1s
actually far from our eyes, HBeing trained, as we are, from early
childhood, te Belisve that reality i= what we see and what we hear,
later on, as media users, we are indaced to believe that what we
see and hear on the telsvision and wia viden is real even Lf we

know that we are, in fact, watching a pisce of fiction.

This fundamental notion is of course much older than the modern

1. Compare : Ribeira: The Progess of Civilization




taal of audis-visual technology. The traditional media, for in-
stancme theatre, makes use of the wery same mechanisms of psrcocep-
tion, emoticons and consc¢lousness for interaction, However, there iz
a basiec difference batween traditiconal media and the moving images
creztad by maodern media. The spectatoer of traditioral media under-
gtands what is involved in the performance, who produced it, how and
for what purpoese. The production of reality produced by medern media
iz hassed on an econeomic, social and especially technological system
of which the visawer remains eblivigus. When people watch a puppet
theatre in Java, when they see and listen to the epic poem =f Rama-
jana, they are Eonfrnntad with a reality whiech is as far removad
from theirs ms that of a Far West film which <¢emes %o them via video
sagsette. However, through their cultural system,they learned in
their early rchildhood te distinguish the reality of the play in re-
lation to tha experiesnce of their dazily lives. In contrast to this,
American fickion is foreign to them, They are ignorant of its rocts
and therefore absolutely incapable of incorperating what they see
into their internalized conceptions of reality and fiction. I will

come back to this problem in mora detall later.

Films produced for televis=iaon and video are sophisticated tech-
noiogical and eultural systems of production which cannot be saeen
through, aspecially when the audience is made up of people in the
Third World. In order to do so one is forced to analyze the iater-
connection betwesen producers and users of the new media, That 1is,
vne is impelled to examine the Systém whish creates and represents
4 new sultural identity in contrast to the reality of the Third

World.

By definition, "to analyge" means to ssparate the facts and to
search for thes causal or correlational link between them. Hezein
liaes the first majer difficulty concerning the use of modern media
in the Third World. Compared to the past and to former technology,
it is much more difficult to isolate the different aspects and phe-
homena surrounding the mass mediaz. In the words of cne of the fora-

most experts in this f£field, Armand Mattelart:



"The convergence of a number of networks,
through which £rawvels a flux of informa-
tion onto a television screen, no longer
allows for the isolatieon of domains that
wWware once disasccialbkle: newsreel informa-
tion - entertainment informatinn - educa-
tien informatian - sooial contreol infor-
matian.“l

The new technology makes it very difficult to determine the
canse-cffect relaticonship between the mode of production and the
ways of consumption. On the produocticon end you have technical in-
nevations, commercial trends, power and profit, On the consumer
and, the needs, expectaticns, social and gultural background of
the viewer. How the two worlds interrelate is not at all clear,
Where once we could blame imperialism or transnaticnal companies
for the creation of a particular mode of production, now wWe have
ta look elsewhers to understand why televisions and video films
are consumed in the Third World =o eagerly by pecple whose needs,
materially speaking, lie ¢learly somewhere else than amongst the

Fruits of Western industrizl culture.

In order to fage the difficulties of analysis, let us choose
& method which was elaborated by Donald Mc Granahan2 aspecially
for arriving at an understanding of Third World develepment and
which involves the use of an "indicator". An indicator is a vari-
able which points to something guite different than that which it
measures. A thermometer, for examples, measures the body's temper-
ature. The measurement of an abnormally high temperature becomes
the indicater for scmething not gquantifiable, namely LlIness. In a
similar manner, the statistics measuring the use apnd diffusion &f
television and video cassettes in the Third World can serve as a
valuahie tndicator for the health or the illness of the Third

Worid's social bady.

The profound changes which are occeuring throughout the Scuth-

grn hemisphere did not, of course, osriginate with the emersion af

1. aArmand Mattelart, Hector Schmucler: L'ordinatenr et la Tiers
Monde, Magspexg ed, Paris 1983

2. Danald Mc Granahan is director of the United Nations Research
institute for Soccial Bevelopment in Geneva [THNRIST}



the new medlia, nor can they be considered as the cause of the re-
volutionary trangformations which are shaking the whole system of
intersction Ln the developing countries, and yet through the indi-
catar "TV-video"” we can better comprehend the general trend of eco-

nomic, sowial and psychological changes in world culture.

Taking the diffusion and use of the new media throughount the
Third World as ap indicator of develapment, it would be naive ta
equata its increasing presence in the urban arsazc of the Third
World with the general progress of devaloping societies. Tt is evi-
dent that in any socciety the linear growth of one particular factor
within the glebal system - in this case that of the number of tele-
vision recaivers or video-recorders ~ does not necessarily indicate
progress. Whatsmore, it may even accentuate pre-existing economic,
sccial, political and cultural disparities and contradictions, 50
that a contipuation of growth in this area could even provoke the
collapse of an already precarious balange in the social system.

For this reason, the widespread application of a new meang of com-
munication or any cther technolegical innovation has to he put into
perspective and weighed againsat the improvement or worsening of the
genaral econamic and social conditiens. More specifically, such
factors as food, work, health, distribution of the Gross Wational
Product must be compared to the moebility, auntonomy and freedom of
the indiwvidual, teo his potential and his expectatiens. In other
words, the rapld increase of television sets. and video raecorders,
the multiplicity of offered programs and cassettes in ﬁaracas, Lagos
or Jakarta is by no means & univeocal indicateor of general froqress
amony these societies. A5 we shall see, this kind of "orogress"
creates immense problems and for the time keing has done more to
conptribute to the economic, social and cultural crisis than to

alleviate 1it,

In order to demonstrate how cohe can considar the new media as
an indicatoer for actual and predictable development, let w= consi-

der the Fallowing table of an UNRISD study. (s2e next pagel

For what I wizsh te demonstrate, it iz of no itmportance that

this table is more than 20 years old and, for this reason, doeas not
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include any data on television or on aany other of the new media
apparatus. What can be seen at first glance is that completely
diffarent indices correlate with the income per capita and corre-
late among themselves in a significant graph. The thick line se-
parates the developed from thse develeping countries. 1t appears a-
vident that without any raference to the intermal social stratifi-
cation, the diffarence hetween radico 2nd newspaper diffuslen is
much higher Ln the 300 antual income bracket than in the $1,500
one, The higher the income, the narrower Ls the discrepancy ba-
tween the amount of pewspapers which are read and the degree to
which radios are listaened to. This may be due te a npumber of aco-
nemiec and technical reasons, two of which ars the extent of prass
distribution and the level of literacy. What appears <¢ertain, is
that information which needsz a mentzl translation from reception
to understanding, let us <all this “digital”, has a2 much wider
market in the higher income bracket and correlates with a higher

dagreae of esducation.

The analogue type of informatien, the audic-visual one, 1f it
£til]l corrmiates with the income rate hecause it needs a receiver,
correlates inversely to the rate of aducation., One needs to bsa
literate to read 2 newspapet. One needs less to understand the mes-
sags of a comics magazine. Cne need ngt be literate at all to watch
a talevision film. Moreover, the audio-visual message transmitted
via television or videe will reach the illiterate viewer by the
visual alone and noet by the accompanying language for the simple
Feasan that either he does not understand the language in which it
wWas produced [(e.g. Engliah}.and even if he does understand Lt
{e.g. when the subject is a mational preoduct), he doesn't compre-
hend the meanling of the text because the cultural backgreound of the
spoken universe doss not correspond to the ene in which he grew up.
Mecfuzhan's "the medium i5 the message" may ke placed in doubt, but
one cannok refutetthe gap between the perception of messages which
regquire digital training of thought and those of an audic-visaal
nature, which nesd none. Thus far his theory has preven to be cor-

rect and applies fally tc the table abaove.

Wonetheless, in this table of international comparisen, the



most lmportant indicater fer our topie, that of the discrepancy inm
income within individual natieons, is missing. It seems that in the
Third World, the greatar these differences are, the more the usage
of mew medlia bhecomes concentrated in the very nartow =trata of high
ipcomas. bt the sams time, but for other reasons, the longing for
them becomes especially urdgent among the peer, If it 1s trye that
tha have-notz of modern media, who are the very large majority irn
the Third World are nat about to tolerate their own deprivation of
=uch innovations, then we can conclude that the introduction of the
farmer in the Third World is a potentlally explosive catalyst of so-

cial unrest with unpredictahbhle political conseguenc<es.

Tn order to illustrate the meaning of social disparity in
Third World countties by the indicater, "use of new media™, let me
taks an example, which points te the situatien in all developing
mountries wWith the sxception of Singapors, Hengkong and Taiwan. The
averags income of the owner of a vides-raecorder 1n Latin America
is §52,500 compared to only $32,%50 in the United States and $27,450
in Europa., This means that the buyer of a videa-racorder in Latin
America nesds an income ten times superior to the average of his
countrymen, while in the United States and in Europe the ratio is=s
only 2 te 1. It can be said that the gap between the social clas=as
in the Third World is indicated moresc by the acc2es ¢f the latter
ts tha new media than by the accumulation of such status symbols

as houcging and the pesssasion of a car.

45 far as the usage rhat television and vidseo wiewers make of
their apparatus is concerned, Mittelaxt and ESchmucler estimate that
45% of Latin American video-cassette awners purchase pre-recorded
fimtion. In the WUnited States this number is 48% and in Burops, a1%.
Thig ratioc points to the disturbing fact that up until now the new
communication technology has been adopted by the Third World in a
purely consumptive way without any attempt te benefit freoem it in
ordetr to incorsase parsonal culture or to encourage individual deve-
lopmenl. The two authors cite a marketing study of Tima Review
which came te the interesting oonclusion that in the first placa
the introducticn of modern media accentuates the social division

within the already =mall minority in the Third World, which owns



alactronie media and that in the second place, 2ll the publisity
areund the liberating funckion of televislen wsage and video ma-
chines and the like has proven to be an illusion hecause nearly
nobedy in Latin America zecords telavislion programs through perso-
nal choice nor makes any other creative use of tha possibllitles

offared by the new technclogy.l

Bow let us come to tha important problem of the promotion of
the new medis as an indicator of the growing economic and cultu-
ral dependency of develeping countries on the industrial aones. The
gxtent to which the promotion of modern communication's technolo-
gy L5 monopolized by the First World is an indicator of the de-
grea to which the Third Werld is deprived of its agwn cultural FOW-
er and technology. Take as an exampla the follewing descriptions
of 2 Latin American entergrises, which upon first view give tha

imprassion of being azutonomous and very successfnls

The first 1as that =of tha majer telavision chain in Brasil,
kade Globo, whosa headguarters are in Rio da Janeiro, The second
iz that of Televisa in Mexigeo, The=ze are hoth corporately connecht-
ad, Both are tulti-media enterprises with chains of newspapers, a
radic station, book publications, audic-visual and audie cas-
settes, Globo owns the largest television chain in Brazil with 5
broadcasting stations and 36 affilliated stations, plus hundreds of
ratransmission stations. It has an LM and FM systam, an audio-
vigsual recording studio, the electronic industry, Teleacom, a the-
ater, & promotion's enterprise, an art gallery and still mozre. The
latest statistics indicate that their programs reach 8% of the

total population of Brazil.

Mexico's Televisa, in existsence since 1973, owns 4 televisicon
chalns with 61 stations of retransmissicn. Acecording to the statis-
tics of 1979, of Mexico's 55 million telavisicn viewers, Televisa
raaches 4t millien. The company owns 47 enterprises within the aul-
tural indastry. With a total of 70,000 television hours of fiction

and documentaticon at its disposal, Televisa annually experts 24,000

1. Mattelart: op., cit.



hours of television viewing to serve the Spanish-spsaking popu-
lation of 18 millien, livimy in the United sStates. Furthermeors,
it awns 5 of the biggest radilio stations in Mexzlee, 5 publishing
housss fFor bosks and magazines, ¥ show business enterprises, 3

Film studios, ¢ record studiocs, a tourist agency and more,

Thesae twe lmpressive examgples would not guffice as an indi-
rator LF Raede Globo and Televisza were considared simply as suc-
magsful nationazl enterprises., The penstratien and diffusien of mo-
dern media technology in the Third World segves a= an indicater
for the profound sconomic and soeial changes only when considerad
transnationally. It 1s impossible within the limitations of this
article to present an axhaustive aceount of the dependancy imposead

an the Third World in this realm. Instead I have chasen an example:

In the very country where Televiga is a powerful, independant;
naticonal enterprisa, the Tnited States, Japan, West Germany, France
and the Haetherlands mstablished in the Fres Trade Zones of Mexico
around 500 electronic plants precissely for the purpose of produ-
oing new media techholegy. In 1987 these emplayed 120,000 workars,
B%5% of whom were women between the ages of 17 and 23, Their out-
put represents LO% of the world’'s production under forelgn con-
tract and 30% of the whole Third World market. The United States
alone ectablizhed in Latin America 37¢ plants for elachtronic pro-
ducts, 133 of them in Mexico and 140 in Fusrto Rico. 226 other T.S5.
plants are established in South Bast Asia, 30 of these in Hong-—
kong and Taiwan, 62 in India and Singapore. In 1875 already 7 out
of 11 enterprises controlling the color television market in Bra-
ztl belonged to transnational companies and 80% of their components
ware importad from industrial countries. In Vepezguela 89% of thae
capltal invested in the cultural lodustries was of foreign origin
and the 11% of national origin served only for the preduction of

unsophlisticated material like weoeod, cardboard, paint, ete.

The problem of dependency iz aggravated =till further by Lthe
one-way transfer of advanced techmology. Out of a sample of 29 can-

tracts for media production and diffusion made for Veneguela, 62.5%



ware of U.S. origin, 16.7% Dutech, 12.5% Japanesa and 4.2% West
Garman and French. The stipulations for these contracts are still
more revealing: 37% prokihit the prodsction of derived products,
43% prohibit the export of goads produced with the help of the
ryansfered technology, 65% comprisse jutridieilsl clauses which se-
verely limit the access ko technical information and 62% limit the
1ge of these technological lnnovations onee the contracts are bro-

kean off,

Mattelart polnts out that Seny has produced its semni-pro-
fesslieonazl U-matic in copoperation with the Brazilian company Moeto-
radts mince 1981 and intends to produce the serles of Betamex-type

cameras, monitors and video reportera outside Japan.l

Theze are some examples of the way in which Third World
countries are driven to become dependent on the hardware of naw
communication media produoced by the industrial nations. They arse
significant indicators of the degree of dominancse claimed by ane
part of the human world over the cther. They demonstrate how this
dominance lies clearly in the monopolization of advanced taechmole-

gy by a faw centers of the Horthern Hemisphere.

The cancentraticn of techanical know-hew is antomatically fol-
lowsd by the concentration of corrasponding software produstion in
tha studies of the industrial gpowers, Monopolization of the ﬁew ma-
dia industry is favoursed by the fact that those countries which e2z-
port their studie greations to the Third World are the former co-
lonial or imperialist powsrs which once imposed their language and
mylture on the small corrupt native minority, today rulipng mest of
the officially independent former coleonies. Hencs, most develaping
countries import the broadcasting systems of thelr former colonial
rulars or, in Latin Rmerica, those of the United States. Sa, far
example, India's broadcasting system Ls a clos=a imitation aof Eng-
landt*s; that af the francophone countries of Africa ts mnodelled af-

ter the programs in Franceg in the Philippines it is based on the

L. Tirado: Anilisis de la indnstria slectranica y de telecommunica-
cinnes en Venezuels, CENDES Universidad Central de Venezuela, i
polycopied im 1976 1in Mattelart: op. cit.



style of U.8. televisieon. Intangible slements, such as hroadecast-
ing norms, styles of productian, professiconal codeas and exgpecta-—

fiocne are all strongly influeneed by those of the former colonial
rulers.lTraining courses, technical assistance contracts, advisors
sent Ffrom the centers of technology and economlic power virtually

guarantee the continuity of cultural dependency.

Besides this, there is a plainily edonomic reason for which
Third World countries continue to rsly on the metropole for tach-
nical leadership and materials. The following passage taken from a

atudy on "media imperialism in the Philipgines"” points to this fact:

“"ance a country intoduces television, there is

great demand from purchasers of television recei-
vers, from advertisers and from those regsponsible
for daciding to tnvest Lln television tao £1ll view-
ing time. Ewven a schedule of only five heours a day
generates more demand for programming than lecal
sources can supply, =ven using €he cheapest type

of programming such as talk showa.For instance,

the BBC's average cest per hour inm the mid 1370°s
was $30,000. At an average cost of anly 500,00

gper hour, a country would require a production
budget of ¢lose to one million dollars a year.
Third Worid countries, with the sexceptien of OPEC
anuntries, do not have this kind of money - nor do
many of them have the necessary tralned Manpowar

or production faeilities. Consaguently, in order to
maintain a daily schedule, programmes must be im-
ported and, for poocr countries, Americah programmes
are available at sn unbelievably low cost, For in-
stance, the prige rangs of half-hour episwdes of
american series in 19830 was $150-200 in Thalland,
$130-150 in Korea and $225-260 in Hong Kong. Japan,
on the ather hand, paid from $3,000-3,500 for the
samez fare {VARIETY 1l%80), These "countrias' prices"
are a function of the number of sets in use and ars
applicable to programmes that other cousntries in the
same area agree to acguire, They alsc reflect the
mxtent of encouragement that the producing and dis-
tributing companie= want teo give a televisicn asta-
tion in the hope ¢f expanding the marker for their
products.

Furthermore, there is a consatant and sxpanding
demand for televisinn materials within the 1.5, it-
=alf, This leads to the productimn of television
geries and serisls which allaw for lLower costs
than one-time specials and which alse solve the

1. This is even more relevant to cassette production, especially
where subject matter and style are concerned.



programming and scheduling problems af
the American naetworks. There is, as a rea-
sult, a resdy supply of series far ezxport
and, becauss of the growing export market,
many telavision programmes arf buadgetad

with axport revenue in mind.

a further gquotation from H.J. Schiller alsoc taken from the gbove-
mentioned study demonstrates the subtle way in which Third Werld

audiences are caught up in the craze of new media consumerism:

"onae immediate oonsequence of the huga,

" american-~owned produstive complex now
esperating internatiomally, is the pres-
gsure it generates to obtain access to
and dominaztieon of the local media. Only in
this way <can it attract and procsess indi-
genous zudiences into consumerism....The
praduction of movies, televialeon pro-
gqrammes, games, records, magacines, and
boonks is conseolidated in a few corporate
superstructures and mads part of wulti-
praduct lines of profitmaximizing com-
bines.... The transformation of natlon-
al media structures inteo conduits of the
corporate business system and the heavy
international traffic of commercizl me-
dia products flowing from the center to
periphery are the most prominent means by
whiceh weasker sacietles are absorbed cul-
turally intoc the modern world systen.”

Economic and especially cultural deominaticon i= indsed a much
more complex phenomsna tham wauld appear at first - let us zay -
materialist glance. What the statistical indicators fail te¢ do,
while proving the technical dominance of the Onited 3tates, Japan
and Europe, is5s to axplain why the masses in the Third HWorld do not
shoose to ignoere the instruments of their further oppressicn. In-
stead, no matter what the message is, whether it praclaim the re-
vitalizing afficacy of coca-cola, the lightning speed of the latest
model of a hrand-name car, whether it be a Western, a horror film,
i segdence in the ever-running Dallas series, if it comes from the
Mortharn Hemisphere it sesems to fascinate a public living in the

most dire conditlions of malnutritien, shabby housing and unemploy-

1. Mercado and Buch: "Media Agia" 12921 wval. B(7}

2. H.J. Schillar: Transnetional Media and National Davelopment
from: J. Richsradt(Fd.}: Hew Perspectives in Internaticnal
tommunications Honelulu 1977 pp. 32-43




ment. The guestien is still more baffling when one considers thak
this very same audlence whish feedsa on the shallow products of in-

dustrial media, posssesses its own rich indigenous culture.

In arder ta arrive at an explanation te this= seemlngly incom=
prehensible dilemma, I think we must have a ¢loser look at the re-
volutionary change in the sultural needs of two killion of the

world's population.

Hasic npeeds is the term that socio-economic seientists use
when refering to food, housing, health, work and education. Hever,
however, 4o they include the wviewing of teleavision or video re-
cordars in this categqory. When speaking abeut that part of the
world's population which lives beleow the poverty line and whose
only goal can ke to survive, there ls no doubt that those nesds
listed above are the major concerns. However, I am le=s certain
that when refering to those living abeove the poverly iine that
one can 3o easilty divide basie huoman requiremaeants into those that
are "primarcy"” and those that are "secondary” te survival. The
following passage from Mattelart should illustrate more clearly
the difficulty I see in trying to rank human needs hierarchically:

"Mare and more aften one san spot 1in the
Iguigue Zone a Brazilian Indian puiling
sut fram underneath her sizth skirt a roll
of dollars with which to buy electronic
devices whicheshe then sells as contraband
in h&r own country.

In the South of EBoelivia whole vwillages
are beginning to see their daily lives ha-
ing transformed by the introductien of so-
phisticated technical apparatus, whoge aco-
quisition was considered impeossibkle just
a short time age. Overnight little islands
of transnatiomal culture are being im-
planted in the midst of thousand year old

tradifiens and are heginning t£a graw these
AWAY.

The guestion here is why doss this simple Bolivian Indian
want to buy electronic gadgets and why does her village or poverty-

stricken neighborhood agree to spend the Iittle meney that they

l: Mattelart: op. @it. p. 58



have or that they can borrow onR tha putchase of 00,.85. produced wi=-
des recordings and the Like. If thera 1is indaed a hisrarchy of
needs, one wauld think that these pmople would first think of bet-
tering their wakter supply and sstablishing some kind of =sanitation
facilities, of investing in aqricultural egulpment or in gesaking
training for a gualified job. Instead, the Indonesian taxi driver,
tha Nigeriam oil field worker, the Indian shocpkesper choosé to re~
main for a2 lifetime in debt for the gatisfaction of heing able to
watch a telavision progrxam. Hew is 1t ke be explained that these
needs are mnfa urgent to them than the allaviation of their miser-
able conditions? Te answer this question by blaming publicity for
creating such absurd nesds or by agcusing the consamers for their
lack of mducatinn and common sense is too easy. This kind of rea-
coning ignores the zgocic-psycholegical 1ink between fiction and

reality, which I menticned at the outset of thi= paper.

Now, when we think of our needs and the way they are satis-
fiad what comes to mind are the goods and services which we
learned to regard as being valuable within our spacific soclial
group. Inalde our eultural environment we lesarned Yo eat a certain
kind of food and te respond to a particular manifastation of love
and tepdarness. More precisgely, any hehavisur is goal-oriented.
The goala, in turn, represent epllective and individual means of
satisfying needs. These may be basically organie, but they are
shaped and histerically produced by the expectaticons of the group

ot the culture to which we helong.

Ty use an exampla, tons of research deocuments have baen pub-
liched expounding upon the needs and sources of gratification of
young American and European TV viewers and on the reasons why they
dasire viden eguipment from their parents. The intsrpretatians
that sncial researchers have come up with to explain thes=a nesds
ara not only guite different from one ancthar they are often con-
tradictory. On one poiot, hewever, they all agree: The satisfactien
derived from watching television and other media productions serves
as a compensation for the need of active communication and inter-

actian, like play, work and tenderness.which remain unsatisfiad.



What appears in this case to children applies in general t2 the
Third World customers of modern medla. The need ko watch the screen
and the =atisfaction that goes along with this aectivity is invarse-
ly propartional to the apportunity which the watcher balieves he
has before him to cops with his sxpectations or to falfill ecultu-
rally determined goals by planned activity. Put in & different way,
television viewing is compensation for frustration in social com-
munication and interaction and frustration iz the comsafguance of

econemic, political and cultural conditions.

In this Fight, we can define needs as fealing=.whose conscious
expressian arises in response to the distance between scclal goals
and self-sxpectations and the capacity whiech mach individual ima-
gines himself as having in order to fulfill these expectations. Now,
when a need is felt by an individuoal or by a group it is necessari-
ly linked to the goal which is strived for, It is historically and
socially irrelevant to judge such goals as being "right" or "wrong".
The ambition of a 12Z-year old North american boy to one day hacome
president of the United States and that of his Iranian contemporary
to go directly to the seventh sky of allah by running Lnto the Ira-
kian mine Fields are bath based on the gsame ground aof human psycho=
logy. They vary only in their degraee of realistic or fictive think-
ing when considered in their cultural context, Keepirg in mind this
hierarchy of needs in the Third World, it would therefore be a
typleal example of Western athnocentric prejudism to dudge as

“wrong" the Indian Sikh whe purchases a television on heavy credit,

The distance separating the individual's wr the group's real
situation from the pursued goals, be these egonomic, social or pos
litical or ideological is considered hy those who seak them to be
neads. The =zize of the gap depends itself on the actual sitwation
sf the individual and af his group. The greater this distance 1is
conceived to be, the more urgently it regulres a fictive aolution.
By & "fictive sclution” I ™Mmean any answar which seems te satisfy
the felt need wlthout actually attaining the goal which is sought
after, & fFictive solution shifts the goal from something which is
longed for, but which is scmeheow nnattainable - ke the hindrance

real or imagined - to a dream of a goal.



In s=ummary we can conclude that:

1. The greater the distance separating a need and tha pos-
sibility to fulfill it, the more fictitiocus must be the
individual’'s attitude and behaviour.

2. The fictivae sclution must affectively compensate thae
disability whethesr it be real or imagined, to reach the

goal created by 2 certain nead.

Historically and as can be judged from individual biographiss
the fictitigus answer to a need is as sffective as the real solu-
tion. One can =ay that the whole production of thought, of fantasy
ind art, of literature and religiocus ideas and rituals are the fic-
tiva mssliutions or the compensation for real needs, that is, of in-
ternalized goals. Ome can say too, that the industry of culture
understands perfectly well this need to compensate. It sells its
products with increasing success precisaly because it knows only

too well how to promots its market of dreams on a2 world-wide acale.

Perhaps this may all seem like very abstract thinking. Buch
reasoning, however, explains the fads which allowsd for the pene-

tration of new maedia in the Third World in the first place.

Let us consider first the soclal group toward which the mar-
keting of electronic hardware is foremost geared. It is composed of
the. higher inceme bracket, a very =small minerity of indigencus ur-
ban commarcial administrative and military agents of natiopal er
foraian powaear. These are pecple who educated themselves in the Weskt,
which means that thetr internalizesd goals are te he active consemars
in the manper of the former political heads and actual esconomic
rulers of the world. They se=2 no posaibllitcy of attainind the posi-
tian of their dominators. That is to say, they will never bs the ma-
nagers, politicians, generals, scienkiskts or artists of Hew ¥ork,
London, Faris or Tokye. Nonstheless, they can compensate for this
frustration by driving the same kind of cars, by playing golf, by
sending their chiidren to the same ex¢lusive =chools that the elite
sends thelr offspring and abeve all, by stering all the informatian
and the fiction produced by the cultural industry. Through televi-

sion and video vieswing they feel that they <an partake in the



active life of these in power fram which they ctherwiza f£ind
themselves axcluded. They resemble those Buropean and Worth Ame-
rican boys and girls, who are mesmerized by horror films and space
vessel commahdss hecaunse they are ﬂaprivéd of actively shaping

thelr own daily lives.

This is not the whole story. I alfaady mentioned the fact that
a telsvision receiver and even more 50 a video recurder are very
important status symbols. They separate the few "haves" from the
innumerable "have nots”". Wow, Eor the "haves” in the Third World,
the asimple fact that they possess suach a sophisticated tool, what-
ever it may be -~ tha gary, the color TV =et, it is preoef to them-
selves and to the world around them of their success. Usage of a
television or video machinery is analagous to the sense of =atis-
fartiaon that thair children derive upon recaiwving the grade "A" at
school or at college. It 1is something like a gsertificate guaran-
teeing to all wha can see thet that they indeed helong to the
mighty, successful world of the elite from which they are actually
gastracized because they live in Lagos instead of in Wew York, in

Lima instead of in Paris, im Jakartaz and not in Teokyo.

But, let us now turn to the much largsr group of those wha
are forced to strive for physical and scecial survival. This 1s the
ovarwhelming majority of the very poor, especially the deprived
youth in the Third World countries, These young people emexrge trom
the patternms of traditional sacleties and are accested by the rea-
lity and the fictitious aspirations af industrital soccisty, which

mark the economic and social trends of today's waorld,

In pre-industrial cultures the needs of the group and the in-
dividual were internalized within a traditional framework cf com-
munlcation and intaraction., Sc too, werse the compensatory mécha—
nisms. Thu=, the real solutions as well as the Fictitiocus cones fit
into the contex* of the social group and individwals pursuing them.
The expectation of a girl in an African tribal cultuxe, for instapce,
conformed with her real and compensatory means Lo achieve the inter-
nalized goals and thus to satisfy her basic needs. Wot so, when the

neads =zhe learned to recognize while growing up in the African



tradition clash with thosa nurtured by ipndustrial and post-indus-
rrial oculture. The traditional foarms and modes nf communlcation and
interaction inside har family and her village are vioclently intrud-
ad upon by the products of industrial eunlture - Be it a tranatstor
radia, Westerm music and language, =scheel or what her hrothers
relata of their attempts to esarn a livinmg in tewn. The girl's zself-
astimation of her ability to cope with these newly faelt needs,
stemming from industrial culture, iz extramely low and yet her cra-
ving to beleng %o this irruptivae style of lLifa is lnversaly propor-
rionately strong, Sisce she zees neo chanee of obtaining the real

gquals of industrial seciety, she must samaek compensatory satisfaction.

The moszt sffective source of compensation gomes across audie-
visual devices. The visions and sounds they produce allow the spec-
tator to participets emotionally and theraiocre "raally®™ in this fic-
tivae world of abundanca, ambitions and cenflict. The longer our Af—-
rican girl is separated from her anthentic social and individual
situation by the reality prasented to her on videoc, the greater is

har need for this kind of compensatory fictien.

Television wviewers in the Third World are as excited by any-
thing that appears to them on their screensa as children are in the
Northern Hemlsphare when watching television commercials. The major
differenca iz that, being adult, the nesds of this audience are all
the more unrgant. Howevaer, instead of working for the satisfaction of
their nesds - a task which their low self-esteem assumes to be im-
possible - they compensate for them by livinyg them omn television.

So long as these adults are convinced that they can naver halong
to the industrial culture, which they admire sc much, at least they
can hope to be able to e¢ne day purchase the hardware for audle-

visusl dreaming.

ona of the most serious studises undertaken on the connsction
betwesn poor youth and communicaticns systams, was conducted by
two Indonesian scoclal scientists and published in the English edi-
tion of the influential Indonesian magazine, Prisma. The subjecks

under copsidaration Wwere the yonth of the poor kampong of Jakarta.



what they considered to Be "poor" was the following:

"of & population of 4.5 wmillion, more than ane
fifth belongs to the younger age hracket (15—~
24 years)... and live in the poor kampongs of
Jakartaz. What we mean here by a poor Kampong
iz an area...with minimam living facilities:
poor health and sanitation Facilities;y of
Kampong paths and sewage; overcrowded hounses,
among which ars mere old shanties with very
pooy inkhabitants, or clusters ox illegally
agccupled shacks..."

In order to be c¢lassified in the low income bracket, the subjects
of the study had to answer to at least of the following criteria:
1, those living in areas of illegally erected houses; 2. those
living...near raiiroad tracks, riverbanks, ander bridges; &te.;

3, those living in the parts of the <ity with minimnm facilities,
where housing is5 crowded and where sanitation facilities are want-
ing; 4. the unsmployed, regardless aof whethex they have a home

‘and are supporkted by others or not.

The following is an exerpt of the results of this stady as

it was printed in the Prisma Journals:

Film and Television
T

Duc 1 the ceonomic condition, television is a maost unlikely thing 12 own forr the people in
poor kampongs. Mevertheless, many TV programs in the kampongs are warched by the
kampong youth. The Tv programs are not cominuously followed; only programs suitable to
their interestsand taste are selected. There i5 also a correlation between the frequency of TV
warching and age. In the Kefurahan of Kebon Melati for example, most af die clder people
j10%) mever enjoy or watch Tv; most of the youth are interested in Tv serials and spores; and
almost all children warch and enjoy serial films made for children. During the heurs when
programs they favor are shown, the youth usually gacher at the homes of TV et owners.
These homes aften becume very crowded and some of the young peaple watch television
through open windows and even from outside the fence. On the other hand. serious
programs fike news, reporlages on develupment, imauguTations by high wfficials and
speeches do not capture their atention. We can see this when the film ends: young people
and children would immediately disperse, According 1o observations, this happens com-
menly in all poor kampongs, almost without any exception. Repeated advervisements ac-
companied by sound and music, funny munes and voices, arc subject o quick im-
itation-sometimes in usisan? when the jingle of the advertisement is sounded, = i——
The frequency of watching Tv or watching movies in Favorite theaters and the influence of
the film on the youth have been insufficiendy sudied. The Kelurakan of Gunwr i3 the only
area surveyed that has a roofless folk theater with relatively low admission fee and old films,
Ohservatians indicate that theve i a connection berween 2ge and prefercnee for film genres;
sirfers and women cnjoy national and Indian fitms with maudlin themes or those that show
luxurious scenes in exotic places, and funny movies, while young people seem 1o prefer
B Lopevon Kesimpader Peadfivign Fepsbara Mapulaf fmta Fompe MReport on the Conclusion of 3utvey on the
Readtership of Fempa Mewseskly™), Jakarta, F7ove Toonh ts M



Western—and recemily ltalian or amcrican Westerns or spy—films full of stories about
heroism and virlity or sex and violence, Age limiatian is not rigidly observed so tha the
regulation of *11 years and up” ar “for 18 years and up” is aucomatically viewed as “lor 17
years and up and down.”

Beveral conclusions aa be drawn From this caneluston? that there is a consistency betwenn
the preference for radio broadeast, reading matertal, film and levision, mainly or sofely as
media of entertainment on the one hand, and the tendency to be indifferent abous, or to dis-
like serious programs or pragrams that could serve as means for education. Tt is furthermore
obwious thar the influcnce of film and welevision on atitudes and behavior is greater than che
influence of ather media such as the radio, newspapar and oder reading matter. This is
partly duc o the audio visual techniques of the film; in conerase with the radio that onky
affers the voice of the crooner, or the music in a radio play, movics and welevision show fow
the crooner sing, his scyle, his dress, his hairdo and pose, or they show how a shooting bat-
tle ensues, how the hero wrures or kills the bad man—or the other way around—and how
they dress and st .

But it is obvious that this means of communication does not or has not tken root in the
cufrure of the youth of poor kampongs. Televisian is only owned by the well-to-do who are
usually of a higher éducation level and social relatienship and of more flexible attitude. On
the other hand, as we mendoned above, most of the poor ¢lders have never watched ielevi-
sion. If the assumprion was truc that compared ta that of other madia the impact of televi-
sion is relatively greater amang the youth and that much of the behavior of the youth is in-
fluenced by informarian sources such as movies and television, there wemfe be poad reason
to tay that there is 3 widening cultaral gap between the youth and the weil-to-do on the one
hand 2nd the siders on the other hand. This asymmetrical culrural growth may be able to ox-
plain the increasing alicnation of the youch, die formaton of limited groups, the widening
gericration gap and the conflict berween generacions. The alicnation of the youth is alse
noticrabie from their pardcpation in religious aeriviries and cheir vicws on these acrvides.
Generally speaking, the youths relatively seidom zuend the mosque or langgar together with
their elders except on sperial occarions during religious festivities.

The mast obvious impact of communication with the metrepolitan certer around the poer
kampongs is the formation of a certain parcern of consumption ameng the poor youths, The
discrepancy berween the ever-increasing hope and the ugly daily realicy surrounding the
youth is being bridged by various forms of emulation of sumptuous conditions they notice
of their neighbor, the modern meoopolitsn center. This consumpdon panern manifests
imself in the imitation of the newest thing in fashion. in tatks abour luxurious wpics o things
and in the smulation of amindes they see around themn, The cmulation is frequently over-
dune and is more for demonsmatian effeer than to reflect the roaticy of their daily lives, Far
erample, the imitation of dressing with such conspicuous colors, thick powder and
casmerics, long hair, the use of symbals of youth like necklaces, braceiets, chains or excessive
scribblings, pictures and attitudes, The increasing use of marijuana and narcutics among the
youth of poor kampongs for sxample is rather & form of emuladon and demenseratien
rifect than the reflection of a conscious desite. In a fow cases we can use the emulated social
group, namely the rich group and the “owners of luxuries™ as barometer for this excessive
emuiarion and demonsiration effect: ar the point where the fashion of dadhes has touched
and has heen mcessively imitated by the poor yeuth of the kampongs, the rich group cends
1o “change the fashion of clothes they are wearing.” Phrases and derisions like “you, iaw-
pungan!” often heard among the rich is mainly directed roward the “imitators from the kam-
pongs.”* This phenomenon of “culrure shack™ tends to widen the generation gap berween
the youth and their elders and familics, and does nar ke them closer to the nch.

9 This phertosmenan seema very similar 1o the i it shogk™, popuiarized by Alvin Tolfler, ramely ™. ...
the fizey thar immeraion in a stage mulnure has an the unprepared individual or group—whem the familiar py-



Referving to the grouping of youths we could see many ineerest} i ey usually
gather in warongs, alley corners and other “srare wpvits, aften 1|5tr:mng to the radio.
Discussion within the groups are acti intense—unlike the mass media and films chae
only cnable the communicafi to Nisten or warch passively—where the participants discuss

variaus informations :]'n::,nI recaived from cutside; abour love and sex, I'ashmn marljuana.\

Ir
cotld be conciuded Fram the seyles, methods and behavior, that the influencs of films and
elevisior: 2ffects their vicil: actions or sadistic behavior that are sometimes overdane and
tending toward clements of so-called “juvenile delinguency,™ As we have mentioned it s of
rourse difficule to distinguish which is influenced by the mass media, which by the radio and
which by the television, although it can be said that almast cverything has been inltuenced by
communicarion and interactions in its broad sensc with “cultural” ¢lemens from oueside
their kampongs.

Whatever the case, the abvicus phenomenon is that emulation is olten dene on it super-
ficial aspeet and in a simple form without being digesied or even out of the media conrext
suppased @ have influenced them. From an observation on the limited number of yourhs, it
is apparent that a gap between the communicanr and communicator does exist—in this case
among the audience of Tv films. In general they are films with protagonisis and contexts way
beyand the reach of the kampong youth: forcign films in foreiym languages (English) that
are rot understood by the kampong youth with their tow edution Jevels. Tniroductions
offered by the announcer about the synopsia i usually ignored or not heard-—in the rase of
the crowd of audiencs abserved—owing ra the distance from where they are watching 1o the
MNWMﬂhuﬂmmmmmﬁ%mmmmmmmmHMMdtmmemm
often implied in the films. What they perceive are only hew a fist fight is carried out, how 2
rape is performed, how the bandits rob or torture; and the response o the morality that at
the end truth will vanguish is negiigible—this ia parrh; due to the way the story uniolds. In the
popular {talian and American Westcrns, the moral i indeed the victory of virtee over evil:
but this marality is often unceversd only ar che very end of the picture, after all the crucltics
dominaicd the ootire Rim. This (act may have conrributed w the emerging new forms of
violence among the youth. [t is rather difficult to compare this with the yourh of the rich
group—whose delinquencies closely relate o their passession of pewer and riches—but from
the surveyed group it is apparent that the poor youth tend o ke isolated From their wealthier
coneemporaries, This mighe have been caused by the later’s better cconemic posidon or
their higher aspirations and relacionship or their milder reaccdion toward the gutside com-
munity ewing to of their relarively higher education.

Emir ¥arameoy and Achmad Sabhlie: "The Communicaticen RAspect
Impact on the Youth of Poor Kampongs in the City of Jakarta" in:
Priema Indonssian Journal of Sccial and Economic Affairs,
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In order to underpin this aocie—-psychological appreoach, a nus-
ber of onr correspondants at the Institute for Edugatior in the
Third Werld in Frankfurt, were contacted., I sent them & short
gquestionnaire and reguested of them statistieal matearial or thelr
mwn estimations.(sme anmex) In the v¥ery short time that I had at my
disposal, I received responses from Eingapore with most valuabla
gtatigstics of the "Survey Resesarch Sroup"” under contract with the
"poian Mass Communication Research and Information Centar”, Singa-
pore. It iz ressumed in a "Gemeral Report, 1882, cn Cinema and
Telavision®"., It covars Singapore, Malaysia and Indonesia, Another
response came by telex from Jakarta with short, but meost signifi-
cant data, answerlng to the guestiens in our inguiry. Finally, we
rasaived data from cur Senegaless correspondant. The latter gave a
short comment concerning the general aspects of telavision and vi-
deg in Dakar. For Latin America I relied on two publications of
Mzttelart's and the personal accounts of contacts in Peru and

Columbia.

Tha preliminary results gathared from the bulk af this mate-
rial indicate that telsavision as well as video ars distributaed
throughout the urban areas and that thelr presenca iz increasing
at a high rate. The grogress of telamatics largaly sxceseds that of
any other produstive activity in the Third World at least in as
far az urhan areas are concerned, & brief scanning of the ztatlis-
tics, however, shows that this rapid expansion of the talevision
and video market is sut of proportion with the increase in naticnal

and per capita income. The following 15 a aample of this data:

Tha cost of 2 color television sst comparsd to monthly income:

in Indonesia: 20 menth'a wages of a peaszant
r 1o - " " a teacher

in Senegal: 24 - 30 month's wages of a peasant
" 12 - 14 " " &3 teacher

The cost of & video recorder compared to monthly Lncome:

in Indonesia: ' i month's wages of a peasant

" is " ' " a3 teacher



23 -

vhe digtribution of television sets and video eguipment:

in

in

in

in

Indonesia:

Senegal:

Indonesiars

Senegal:

1 T¥ for every 25 inhakitants
in urban districts

1 V¥ for every 50 inhabitants
on the whale populatian

1 TV for every 12 inhabitants
in Dakar

nane in the wvillages
100,008 video recorders

B, 000 v "

Regarding the rate of increase in the distribution of television

sets and video eguipment:

in

in

that

Indonesiacs

Senegal

vaarly official increase in registered
TV zsets: 140,000

Mo statistical datz, but"the interest
in owning such apparatus is wvery strong
and increasing rapidly.”

In order to adequately judge this data we have to remember

in Indcnesia the yearly per capita income i= $450.00. In Sena-

gal for the year 1981 the per capita income was $436.00. The ceost

of 3 television is about £$1,250.00. Calculating very roughly, this

would mean that the yearxly increase of color televisions in Indo-

necia is sguivalent to the combined yearly income of 6,000,000

peagants, rapresenting about %% of the national income froem the

agrarian secktor.

production,

In Senegal,

with a much lower rate of industrial

the ratio is still more frightening. These =tatistics

support the thesis presentesd abave, regarding the revolutionary

transformation in the so-galled hierarchy of hkasic needs.

The second striking revelation produced by this infeormation

was the fact that hounsehold income and the extent of educaticn are

not determinant= of television and video consumpticn,

The Singapore statistics poinrt out that in regard to Malaysia,

Indonesia and Singapcre, on the average (0% of television and vi-

Aep vieweras watch their screens from 5 to 7 days a wesk for 1 to 4

hours, which means that when they are not working this is their

major passtime.



Finally, our Senegal correspondant repoits that 40% of the
programs available are of an informational, dacumentary or =sduca-
tiopal nature, mest of them coming from foreign trainmed preducers.
45% are £ilms, serials, plays, Westarns and gangster movies. BO%
of these ars imported from Western praduocers..i5% are produced

in Senegal and 5% in other African gounatrias.

Further avideance supperting this thesis came from another
caries of data from Singapore. & repurt on the "Freguency and Re-=
cancy of Viewing Wetwork Programs=" in Malaysia shews that amongsti
women in low income housasholds, there is a greater rate af tale-
vision viewing than amongst wemen coming from high income houae-
helds., Only amoeng the L5 to 24 year olds in the 51,000 annual in-
come bracket ig the rate of taelevision viewlng lewer than in the
51,000 to 52,000 annual income bracket, Between the 51,500 o tha
52,500 annual lncome range, the rate of talevisian viewigg ameng
the 15 to 24 year age group drops to less than half. From 25 to
29 years of age the rate of television viewling is mare than twice
as freguent as among the same age group belonging te the naxt
higher income bracket and nearly thrae time= that of the highest

incaome level.

The corresponding table for men batween ths ages of 15 and
24 years of age shows no daviance From the general rule appliesd
to women. For all ages the freguency of watching talavision de-
arsasaes with the increase in income. The difference that deoes
exigt in the amount of time spent in fromt aof the tsalevision set
Between the 2 sexes in this age group are due te the patriarchal
haselof Third World society. Withim the peor income bracket youhg
women &re too busy with household duties to reach the same viawing

rate 35 their male gounterparts.

‘*he statistice for Singapsre, comparing woman and men, are
slightly different. This ia bscause the population is almost sx-
glusively urban and the average househeld income is much higher
than that of Malaysia. Fer all ages and all income brackets, the
fraguency of viewing is more or less egually high and in comparisen

to the viewing habits of Europeans and North Americans, it reaches
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news {4?%}¥ If one cantemplates ths distance gseparating the <en-
sared and tdeclogically intended home and world news broadcastings
and the average viewer's daily uwncansored agxistrence, one igs Lad

to monclude that what he seaks when watching the news is the kind
af thrill that he could just as well derive from a Westarn or a
crimas film. The "reality” which he sees on the news is nothing
mlse than the glamour, the herrer, the "action" of a universe to

which he dcesn't balong,.but yeatns to join.

There remains still ancther aspect of the contradictory im-
pact of televizion and wvideo on the Third World, As fictive as the
haroes of the United States, European and Japanese films and news-
reels may be in comparison to the daily rozlity of the masses Ln
the Third World, they represent earthly men and earthbound gitua~
tianz rather than mythological men and women in fantastic places.
Their dwelling places, thelr fast-meoving cars, the glamour and
daspair of their love affairs or conflicts over money, the 1ln-
fluence and power that these heroezs of the industrial world c¢om-
mand is rmal te them Because thay witness It with thelr own ayes
in the streets of their towng or villages evary time a palitical
or military figure of some lmportance makes hiz appearance in

their nalghborhoods.

In traditiconal <ultures the hercmesz and the mastezrs Were super-
natural, heavenly gods and godesses, clearly beyand the human ex-
pertence, The characters of Gilgamesch, <f the Trojan War, af kthe
Mahabarata or the Ramajana were looked upon as possessing super
human faculties. They fought with magie and invincible weapons,
they moved gwifter than any living creature, flew highey than any
hird and ecould watch sights far khayond their eyes, The fales craea-
rad around the deeds of these extracrdinary beings procured a sense
of deep satisfastion amongst the apectaters, whe werse able to
share ip the magical mood of the accounts not just by listening and
watching, bBut by actually partaking in the religicus paliafs and

ritizals of their heroes.

1. obvisusly wides regording will never cover the news the way

telmvision does, Daveloping along the =same lines as television

minus the news coverage, vidao is bound to accentuate the trend
of contemporary fiction.



The herces of the modern world, as they appear on television,
are endowed with wvery human characteristics and at the same
time with the powers of the deities of traditional societies. They
love, they fight and kill and they succeed in gaining pawer over
nature and other men. The talas of their bold exploits, howewer,
allow for no other route to success other than by way of indlvidu-
al or collesctive effort, The fiction which comss over the TV screen
blocks out any possibility =of spectater participatioen. There is no
hoge. There is po ritual te jein in, other than that of imitating

the mannter, the dresc and the habits of the white haro.

The zctive communication between producer and spectator that
was arcused by traditional media in the form of figuratlve art,
story-telling, theater, dance and music was a very efficient means
of maintaining socic-psycholcogical kalance. As such, traditicenal
media was z stabilizing factor in a world pervaded by mizary, <ru-

elty, ignorance and oppression.

Tn the contrary, moedern media, especially the audio=-visual
kind, induces an ever-increasing socio-psychaologieal imbalance. Hat
only does the compansatory escape fail to provide an secasion for
participating in and acting out one's needs, it add=s to the feel-
ing of frustration and ¢raving. For this reason modern media i= an
enormously powerful instrument in disrupting the traditional =9ourse
sf sncial Lnteractiocn and of intruding upon the class structure
and the relationship betwesn the generations as well as of the
sexes, andio-visual media destrays traditional values and norms.

Tt dismisses the social hierarchy. Finally, it rullifies all ethi-~
cal and moral beliefs and robs its wictims of any religious con-

gonlation.

With each televlision setr or wvideo recorder that we export
via the ones-way path to the Third World, with each show or cas-
catte Ehat we sall in these parts, we trapsport the germ of unrest,
of instability, revolt, delinguency and viclence because along with
the fictive goals that the media delivers the practical means of

attaining them are missing,.

Mevertheless, there is perhaps one radeeming aspect to the



impact of telemakic imparialism which ls of great importance and
which is csertaln to become even more significant in the near future.
In order to counteract the catastrophle predicament of 23/3 oF the
human race, I am convinced that the only effective weapon is crea-
tive thought, not anly and not even primarily freoem tha centers of
ecjance and technalogy, but from the workers znd oppressed masses
all ovaer the world. The new media, thes latest devices in communi-
cation and information technology are, in fact, capable of opening
up this opportunikty for creative theught among the poor. Which
isn't to say that we musn’t remain very critical admiraers af the
wonders that these modern means of commgnication are spening up to

s avery day.

First of all, we have to ask surselves, what are the positive
affacts which could come from the diffusion of television programs
Qnght i the Hnited States or Europe. One outcome is the emergence
of a mythology which is neither logal nar tribal nor naticnal, but
of cosmopolitan origin and orientation., The United States and Eure-
pean cultural industry producses the same famlingz, 4goals, hopes,
attitudes and behavicur all over the world. The =zame rythms of mu-
£ic, a vertain standard in clothing fashicons, ildentical statu=z sym-
bomls are gradusally being spread on an international scale. From
Lima to Rio, from Lagos to HWairsbi, f£rom Beombay to Jakarta and ta
Manils &n international language i= being spoken. It is & teoungue
communtcating identical notions from the centers of imperialism to
the farthestrcorners of the sarth. The propaganda that is a good
part of this idiom is responsible for transforming the traditisnal

norms and wvalues,

A1l naticonal responsibles of cultural politices regret and re-
sist this development. They try to preserve the traditional gripci-
ples of thelr respactive ecultures. Thely struggle is5, however, &

a large degrae hypocritical and futile. I rall it hypeocritical he-
cause whan ail is sald and done, the government, its military and
civil servants are in f3ct the sconemics agents of the large trans-

national companies. Even if they make an attempt to irclude 2le-



mepnt= of tradition and folklore inteo their programming, in truth
those in power seek to eradicate the traditicnal mentality in or-
der te incure for themselves political and ecoromic supremacy.
Phis i3 =ao because theiy own education shaped them into people
who must calenlate everything in terms of input and cutput. NWe
longer do they trust in the magie¢ cosmical powers of their tradi-
tions. In order to secure their position the national elite de-
pends on schools, universities, industeial techrology and know-
how. PFurther, they rely on the power, arms and concepts of their
former caleonisators. Hence, Wwhile these agents of the induserial
centers <laim to be fighting for an autonomous cultare, in reali-
ty thaey support the dissemination of the standardized profit-mak-
ing sulture of technelogical ratieonality. This is the hypocritical
aspect of their "fight". The reascon why their pretended combat iz
futile is because the masses have already adopted the new mytho-
1ogy of the industrial culture and have placed thelr trust in its
goads, The goda of coca-oola, of Suzuki moatnrhikes and of the Den-
yver Saga have replaced, to a large degree, their own indlgenous

detties,

How can anycoue possibly refer to these terrifying weorld-wide
changes which are rapidly destroying thousands of years of old
cultures and upsetting the delicate balance between fxustration
and compensation as being positive, the reader must he wondering.
Are not the Third World'as hungry peasants and jobless urban youth
simply being handed over to the manlpulative power of the trans-
naticnal companies and their cultnral industry? The answer is ¥es,
bukt therae's something else bhesides that the c¢hanges could bring

wikth tham,

& fundamental idea, hewever perverted, transported by madarn
media is making its way inte the hearts aznd heads of the Third
World macsces, the esssence of which i= that the general conditions
of individual and cellactive lifes are nok shaped im the heavens,
off limits to human endeavour, bunt hers on 2arth in human hands,
There is no doubt that the naeds and expectations of the Third

World populatien are belhg manipulated to suit imperialist motives,



Invariably though, the ceppressed of this world will bae forced to
ask themselves the reaseon for the harsh contradictisns batween the
happy faces that appear to them on the tala%ision screan and the
desalation which Ls the reallty of thelr surroundinga. It is5 only
a matter of time before they become convinced that the misery of
thair lives is not a matter of fate, but of the human potentials
of good and evil. The result of this realization could be crea-
tive thought. It is precisaly the most advanced davices ip commua-
nication technolegy which could open up =such progressive perspes-
tivas, FPor Linstance, clesed-circult telsvision and cable telavi-
sion allow the spectator te act out the feelings and thoughts ax-
perisnced during the viewlng of a pre-sslected pisce of reality.
The filmed reactions give way in turn te greup-learning, group-
dynamics zand to finding new sclutiens. The latest technoleogical
inpnovations in communication enable viewars geographically or sa-
cially separated frem one another to see a4 comman #lght, to hear
the same information and to even feal similar emcticns. Ea this
way. pemople have the possibility of together axperiencing new and
tentatively better ways of thinking, feeling and behaving. In a
word, the naw media hauls the spectatar out of the fsolation and
hopelessnmss which is inharent in the contradition in which he

iives betwesn reality and manipulated dreams.

If this opportunity for ecreative thinking, brought on by the

new medis i= to he taken advantage of, then the power structuare

of production and the diffusion of cultural industry must undargo
far-reaching changes. 4 change would reguire that the ssat of
tnew=how in the technologleoal production of hardware and acftwarae
ha shared with the Third World. Scisntific as well 25 economie co-
speration must =voelve on an egual footing Deewsen the merropoles
and the peripheral nations. Hot the short-sighted, profit-seeking
interests of competing companies or goveraoment agancies should de-
termine the goals of research and its technoloegical ontcome, bBut

rather the leng-range perspestives for development.

If, with the help of low-energy running media on a local and

national scale we are able &5 join the Pakistani peasant with the



young inhabitant of a Brazilian favella in coming up with new so-
lutions &=o gatiafy theiry negeds, then the market for new techno-
logy could turn out teo be the most promising branch of industrial

production.

This perspective is more than just the dream of a Eurcpean
"agghead”" in search of utepiar solutions to world problems. It is
an actuzl gccurence going on at present in the Third World. Alleow

me teo cita 2 finazl examples from Mattelart and Schmucler:

rgithin the alllance between technicians and differ-
ent reprasentatives of popular movements and argani-
aations let us take the-sxample of the initiative of
IBAZE {Instituto brasileiro d= analisias socials e
sconemicas) . A group of researchers in Soccial Sci~
apces with assistance from englneers of informatics
and with the help of a mini computer, have triad to
'systematize and digseminate the basie infGFmatiﬂn
on the Brazilian and international reality. This
information is spresad and addressed in particeunlar

te hase movementz and organizations, such as trade
unions, professional associaltions and loecal volun-—
tary groups. But at the same time, 1t is meant for
institutions like the universities, the political
parties and the churches which are all linked to
sooig) development and to the transformations of
society. IBASE in its pledge to aim for the “"democra-
rization of information" tries to "<¢ollect the so-
cic-saonomic information produced by already exist-
ing agencies and by popular eurrents ox movemsnts.,
"We aim", they declare, 'ts integrate, generalize

and transform such infeormation into practical know-
how., We will translate it into aececessible languags
in order that 1t he made available to base movements
who can use it in seesking political alternatives

and in guiding actiom...'

Eeme Veanezuwelan sengineera in the professicnal move-
- ment, Antonia José de Sucre, reflected in 1276 on
the attitudes of professionals towards sacliety and
the state. "We helieve that the secientist and the
technician can adopt a style wf 1ife, in which money
is not the parametar of success and where adgminis-
trative sorruption and the disterticon of wvalues -
so rampant today - are abssnt. We believe that go-
vernmentally run enterprises inside an econcomic and
so=ial system which tends to accord them guite a new
importance are able to and should demonstrate their
tachnical as well as administrative efficieney., Fi-
nally, we kelieve that & =cie¢ntifie and technical
develnpment that responds to the real needs of human-
ity and to all humans is pussihlefl

t.Armand Mattelart, Hecteor Schmucler: L'ordinateur sk Ie tiers monde
Maspero, Pari= 1983 pp. 145, 148




