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ven before my appointment as dean in July 2004, my 16 years as
a professor at Columbia Business School convinced me that our students
consistently demonstrate initiative, intellectual curiosity and the ability to

make connections between their real-world experience and the ideas we

discuss in the classroom.

LEADERSHIP

A highly competitive admissions process—only
15 percent of applicants make the cut—ensures
that every student has a distinguished academic
and professional track record. Employers report
that Columbia MBAs hit the ground running
and have the “street smarts” and leadership
skills needed to become effective midlevel and
senior managers. Employers also tell us that our
graduates have a reputation for teamwork and
for being energetic, down-to-earth colleagues

with a collaborative, can-do attitude.

DIVERSITY AND COMMUNITY

Consistently ranked among the world’s top business schools, Columbia attracts an
accomplished and diverse student body with an average of five years of pre-MBA

work experience. Students come to the School

from every corner of the globe and every
possible background. At Columbia, they learn
and grow through participation in a vibrant
community of fellow students, alumni, faculty
members and administrators. Backed by this
support network, our graduates go on to
succeed in a wide range of organizations—
from start-ups to Fortune 500 companies to

government agencies and nonprofits.

“My Columbia MBA provided me with the
context and perspective to understand the
economic forces that drive structural change,
both in my own industry and in others.

As a result, I feel T am better positioned to

capitalize on change when it does occur.”

—Erika Karp MBA 91

Managing Director,

Global Head of Equity Research Product Management
UBS Securities



“I thrive in the fluid environment
of Silicon Valley not only because
of the Columbia MBA curriculum
but also my interactions with the
Business School community. T am
able to effectively communicate
up and down the chain of
command and motivate across

divisions and departments.”

—Sharon LaDay MBA 03
VISION Content Team Lead,
Corporate Marketing, VERITAS Software

APPLIED CREATIVITY

The Columbia Business School curriculum bridges
theory and practice to develop problem solvers who
can integrate a variety of academic disciplines with
global, real-world experiences. In addition to providing
students with practical knowledge and analytical tools,
our MBA Program advances the kind of creativity

that is essential in today’s rapidly changing business
environment. Students learn to identify, value and
capture opportunity—skills that are crucial to the

success of any organization.

A MINDSET AS WELL AS A SKILL SET

While our graduates leave the School with a strong foundation in accounting,

finance, economics, management, marketing and operations, a Columbia Business

School education is about more than the technical mastery of material. The School’s

goal is to prepare students for a lifelong career. To this end, our MBA Program

encourages innovative thinking and fosters a team-oriented work ethic, an

international perspective and an entrepreneurial mindset.

Whatever the size of your organization, I invite you to get to know our students

and consider how their talents can benefit your organization.

STUDENTS AT A GLANCE

Number of Students

Who Entered September 2005
% Women
% Non-U.S. Citizens

% Minorities

As of September 2005

Aopr ko

Glenn Hubbard, Dean and Russell L. Carson
Professor of Finance and Economics

Average Age at Entry 28
515 Average Years of Work Experience 5
34 GMAT Range (middle 80%) 660-750

31 GMAT Range (all accepted students) 550-790
26 Undergraduate GPA (middle 80%) 2.9-3.8

Source: Office of MBA Admissions, Columbia Business School

Why Hire Columbia MBAs ?



ZOO 5 was an improved recruiting ‘I am frequently involved

season over 2004, with firms more certain about hiring in recruiting on behalf of
needs. Job postings increased 30 percent over an Goldman Sachs. T have
already strong base, confirming that many firms opt for the opportunity to interact

“ ”» b e .
as needed” hiring over early recruiting. Our location with students from several

in the business capital of the world provides students leading MBA programs

an outstanding opportunity for career exploration, with . .
& OPP Y P ’ and consistently find that

New York as a living laboratory. The School regularly Columbia Business School

taps into business leaders who engage students in .
provides some of our best

discussion on global business issues. Graduates once
new talent year after year.”

again succeeded in securing positions across industries

—Nicole Pullen Ross MBA '99
Private Wealth Manager

location. The Columbia Business School community Goldman, Sachs & Co.

and functions highly international in scope and

around the world contributed to employment success.

STUDENTS BY GEOGRAPHIC REGION
(Class entering September 2005)

NON-U.S. RESIDENTS 22% U.S. RESIDENTS 78%

Northeast 50%

West 13%

Europe 9%
Mid-Atlantic 6%

Asia/Pacific Rim 7%
Central/South America 4%
Other 2%

South/Southwest 6%
Midwest 3%

Global-New York Advantage

3 COLUMBIA BUSINESS SCHOOL



INVESTING IN QUALITY

The Forbes 2005 MBA
survey—a ranking

based upon return on
investment—placed
Columbia Business School
No. 4 overall, as measured
by the income of the

class of '00 in 2004.

New York City’s Times Square

New York City
Marathon runners on
the Verrazano-Narrows Bridge

THE BEST SEEK THE
BEST—A QUALITY
BUSINESS ENVIRONMENT
Hundreds of employers
actively recruited Columbia
Business School students
in 2005, conducting
thousands of on-campus
interviews and numerous
corporate presentations.
Columbia received
thousands of job postings
for off-campus full-time

and intern positions.

New York Stock Exchange

EARNING A’S

FOR TEAMWORK

In a 2004 Business

Week survey, recruiters
gave Columbia Business
School graduates A’s for
teamwork, communications

and analytical skills.

ek 24 4

The New York Yankees
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Employment by Industry
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olumbia Business School students
are top prospects for recruiters because our
MBAs are known for the depth and breadth
of their education. The combination
appeals especially to growth industries and
sectors in transition, where employees are
likely to wear many hats.

The recruiter base at the School

expanded throughout the past decade,
giving Columbia Business School students

options across industry sectors. Consulting

and financial-services firms, especially

investment banks and investment-

management firms, continued to attract

many students. Those interested in

marketing and operations chose work in

diverse fields, including entertainment,

retail, consumer products and health care.

Major industrials appealed to those seeking

general management responsibilities. Many

students expressed an interest in working

in real estate and at social enterprises.

2001

2002

2003

2004



The media, entertainment 2000-05 GRADUATES: HISTORICAL EMPLOYMENT SURVEY BY INDUSTRY
and communications indus-
tries are popular choices
for Columbia MBAs. Almost
1,000 Columbia Business
School alumni are based in
Southern California.

Many Columbia MBAs seek to
use business skills to create
social and environmental
value. Areas of interest in
social enterprise include
international development,
social entrepreneurship,
public and nonprofit
management and corporate

social responsibility.

| CONSULTING
I FINANCIAL SERVICES
"/ MANUFACTURING
I I "/ MEDIA/TECHNOLOGY (NONHEALTH)
I I OTHER SERVICES



Employment by Geography
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ecause Columbia Business School is widely

acknowledged as one of the finest international

business schools in the world, it is a magnet for global

business recruiters. Citizens of 62 countries represent
31 percent of the entering class, and students speak
more than 55 languages. Most of the graduating
class accepts positions that include a significant

international component, and many of its members

accept full-time positions outside their home country.

The Chazen International MBA Career Services
Conference, the first forum devoted to international
career services issues, brings together professionals
from around the world to focus on globalizing and
enhancing business schools’ capabilities to address
international recruiting. About 90 guests from more
than 50 schools attended the conference in 2005.

In addition to New York and the international
capitals, Columbia MBAs also choose jobs in all the

major business centers throughout the United States.

2004-05 EMPLOYMENT OUTSIDE
THE UNITED STATES BY REGION

Europe 56% Africa 2%

South Pacific 3%

Middle East 7%

Asia/Pacific Rim 22%

COLUMBIA BUSINESS SCHOOL

Central/South America 10%

The majority of Columbia
Business School students
speak at least two
languages. The most
common languages, other
than English, spoken by
2005 graduates are

Language No. of

Students
Spanish 183
French 138
German 53
Mandarin 52
Italian 38
Hindi 34
Portuguese 33
Hebrew 26
Russian 23
Cantonese 22
Korean 20
Japanese 11
Turkish 9
Arabic 8
Greek 7
Punjabi 7
Bengali 6
Urdu 6
Swedish 5
Taiwanese 5
Bulgarian 4
Danish 4
Dutch 4
Filipino/Tagalog 4
Gujarati 4
Tamil 4
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Asia is an important
region for Columbia
Business School.
China is home to
more than 335
Columbia Business
School alumni,
including more than
210 in Hong Kong.

2004-05 SELECT INTERNATIONAL HIRING ORGANIZATIONS

Agora Partners

American Express

Apax Partners

A. T. Kearney

Bain & Company

Barclays Capital

Bear Stearns

BMW

Booz Allen Hamilton

The Boston Consulting Group

The Chartered Insurance Institute/
Cll Group

Citigroup

Climate Change Capital
ColLoS Group

Credit Suisse First Boston
Deutsche Bank

Deutsche Post World Net
Diageo

Doyle Pacific Industries
Fidelity Investments
Freedom from Hunger
Goldman Sachs International
Government of Singapore

Heitman International

HSBC Investment Bank
Inditex/Zara

Interbank

Inversiones Hemisferio
Janssen-Cilag

José Maria da Fonseca
JPMorgan Chase

Lehman Brothers International
L’Oréal

McKinsey & Company International
Merrill Lynch

Columbia was among
the first business schools
to weave international
issues throughout the
curriculum. This was
largely a result of a

$10 million gift in 1991
from Jerome A. Chazen,
MBA ’50, then head of

Liz Claiborne, Inc.

Mitsui & Co.

Morgan Stanley
Motorola

Pacific Basin Shipping
Prima AFP

PWC Logistics
SABMiller

Samsung Global Strategy Group
Sky Private Equity
TZG Partners

UBS Investment Bank
UnLtd



Graduate Employment

n 2005, Columbia MBA graduates had career
choices at both large and small firms and at not-
for-profit and government organizations. Investment
banking and consulting once again attracted many
students. Investment management and real estate
increased over 2004. More graduates went into the
corporate finance/mergers and acquisitions and
real estate functions.

Most marketers chose brand management
positions, while many found business development
opportunities highly appealing. Entrepreneurship
was attractive to many graduates, with far more
students electing to start their own business this
year.

With Columbia MBAs graduating in December,
May and August, firms find that maintaining a year-
round relationship with the Office of MBA Career

Services can yield hires on an ongoing basis.

TOP EMPLOYERS OF 2005 GRADUATES

31 McKinsey & Company 10 Credit Suisse First Boston
28 Lehman Brothers 8 General Electric

25 Citigroup Merrill Lynch

22 Goldman Sachs 7 Barclays Capital

20 Booz Allen Hamilton

19 The Boston Consulting Group
15 Morgan Stanley

13 Deutsche Bank

12 American Express

12 Banc of America Securities
12 JPMorgan Chase

11 UBS

8 9 COLUMBIA BUSINESS SCHOOL

2005 GRADUATES BY INDUSTRY

CONSULTING 19%

. FINANCIAL SERVICES 53%

MANUFACTURING 7%

MEDIA/TECHNOLOGY (NONHEALTH) 9%

. OTHER SERVICES 12%

W a a o o N N
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Bear Stearns
Deloitte Consulting
Fidelity Investments
Gabelli & Company
IBM

L’Oreéal

Federal Reserve Bank of
New York

Johnson & Johnson

New York Life Insurance
Company

Standard & Poor’s
Wachovia



Function

Consulting 22.5%
Management Consulting
Strategic Planning—Internal

Finance (Corporations) 4%
Business Development
Treasury Analysis

Financial Services 44.5%
Corporate Finance/

Mergers and Acquisitions
Lending/Relationship Management
Private Client Services
Research (Buy Side)

Research (Sell Side)
Sales and Trading
Venture Capital
Other

Marketing 8%
Advertising
Brand/Product Manager
Business Development
Market Research

Sales

Other Functions 15%
Administration
Economic Analysis
Entrepreneur/Owner
General Management
Human Resources
Information Systems
Law
Operations/Production
Telecommunications
Other

Real Estate 6%
Asset Management
Development
Finance—Banking
Finance—Nonbanking

* Compensation is in U.S. dollar equivalents and includes all guaranteed bonuses. A single amount indicates that limited information was reported.

+ Indicates less than 1 percent.

20.0

18.2

Adding business spark to
the City of Light and other
French business centers,
close to 600 Columbia
Business School alumni
are based in France.

% Range of Initial
Compensation*

72,000 - 210,000
2.5 82,500 - 150,000

S 80,000 - 150,000
+ 105,000 - 145,000

95,000 - 269,425

A 104,000 - 195,000
1.9 100,000 - 225,000
6.7 90,000 - 375,000
2.5 95,000 - 255,000
8.8 91,000 - 275,000
2.5 90,000 - 320,000
3.3 90,000 - 189,000

+ 110,000
5.4 70,000 - 146,500
1.5 85,000 - 123,000

A 66,000 - 112,000

+F 105,000
< 90,000
+ 91,000

5.4 70,000 - 80,000
3.7 50,000 - 237,500

+ 100,000
+ 115,000
+ 135,000 - 163,000
+ 80,000 - 140,000
+ 80,000
4.0 48,000 - 275,000

A 125,000 - 150,000
iL.® 76,000 - 186,000
1.7 95,000 - 265,000
1.9 92,500 - 175,000

Median

140,000
114,000

108,700
140,000

155,000
155,000
125,000
140,000
145,000
135,000
152,540
135,000

100,000
110,500
110,000

75,000
109,000

155,400
110,000

112,000

137,500
115,000
167,500
120,000

Industry

Consulting 19%
Management/Strategic

Financial Services 53%
Commercial Banking
Diversified Financial Services
Insurance

Investment Banking/Brokerage
Investment Management
Venture Capital/Private Equity
Other

Manufacturing 7%
Automotive/Transportation
Chemicals/Petroleum/Energy
Consumer Products
Pharmaceuticals/

Biotech/Health Care Products
Other Manufacturing

Media/Technology (Nonhealth) 9%
Advertising
Arts
Electronics/High Tech/Hardware
Entertainment/Leisure/
Sports Management
Information Technology/
Communications/Software
New Media/Internet
Printing/Publishing
Telecommunications

Other Services 12%
Health Care Services
Hospitality

Law
Not-for-Profit/Government
Real Estate

Retail

Other Nonmanufacturing

19.2

1.1
7.2

28.5

10.4
4.7

1.2

3.4

1.8

2.5

1.4

1.4
1.2

2.0
5.0
3.0

Range of Initial

Compensation*
72,000 210,000
67,500 195,000
94,800 275,000

112,000 155,000
95,000 269,425
78,000 375,000
90,000 320,000

n/a

100,000 145,000
80,000 117,500
50,000 119,400

100,000 140,000

60,000

109,000 110,000
75,000

80,000 147,000
82,500 93,500
66,000 146,500
70,000 166,000
90,000

105,00 123,000
43,500 108,700
92,000 140,000

135,000 163,000
48,000 130,000
76,000 220,000
65,000 110,040
70,000 127,000

Median

142,500

100,000
130,000
121,750
150,000
150,000
170,000

112,500
98,750
100,000

109,350

109,500

116,000

85,000

96,000
101,000

114,000

65,000
111,875
151,130

90,500
125,000

89,000
101,750
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Intern Employment

11

tudents enter the MBA Program at Columbia
Business School with an average of five years
of full-time work experience. Summer-term
internships allow MBA students to apply their
skills to a new industry, company or functional
area and also give employers the opportunity
to assess potential full-time hires firsthand in
the workplace. Some students continue working
part-time for their summer employers during
the academic year, and many return to them
for full-time employment after graduation. In
2005, employment grew in consulting, corporate
finance/mergers and acquisitions and real estate.
Sales, trading and financial research attracted
many students. Marketers continued to be attracted
to brand-management, business-development and

market-research positions.

TOP EMPLOYERS OF 2005 INTERNS

22 Booz Allen Hamilton 7 American Express

22 Lehman Brothers 6 Banc of America Securities
19 Merrill Lynch 6 Coach

17 Deutsche Bank 5 HSBC

17 McKinsey & Company 5 Unilever

16 Citigroup/Citibank
14 UBS

12 JPMorgan Chase
10 Bear Stearns

10 Morgan Stanley

COLUMBIA BUSINESS SCHOOL

24 Goldman Sachs 9 Credit Suisse First Boston

2005 INTERNS BY INDUSTRY

CONSULTING 13%

. FINANCIAL SERVICES 58%

MANUFACTURING 8%

MEDIA/TECHNOLOGY (NONHEALTH) 6%

. OTHER SERVICES 15%

W WWwWwwWwww s A AL

Fidelity Investments
General Electric
Lazard

Standard & Poor’s
A. T. Kearney

The Boston Consulting Group
CIBC World Markets
John A. Levin & Co.
L’Oreéal

PepsiCo

Pfizer



Brazil counts more than
230 Columbia Business
School alumni among
its residents, including
65 in Rio de Janeiro
and 115 in Sao Paulo,
the country’s financial
centers.

Function

Consulting 16%

%

Range of Monthly Salary*

Management Consulting 12.6 2,600
Strategic Planning—Internal &5 1,500
Finance (Corporations) 2%

Business Development 1.8 1,600
Treasury Analysis +

Financial Services 53.5%

Corporate Finance/

Mergers and Acquisitions 21.3 3,000
Lending/Relationship Management 1.6 3,000
Private Client Services 2.3 5,200
Public Finance + 2,000
Research (Buy Side) 8.8 1,650
Research (Sell Side) 2.1 4,000
Sales and Trading 10.3 2,100
Venture Capital 3.7 1,000
Other 2.8 1,740
Marketing 11.5%

Advertising +

Brand/Product Manager 6.2 2,400
Business Development 3.9 1,440
Market Research 1.0 3,200
Other Functions 10%

Accounting/Control + 4,000
Administration + 3,000
Economic Analysis + 3,000
Entrepreneur/Owner + 3,000
General Management 2.8 1,000
Human Resources P
Operations/Production + 2,900
Other 4.6 500
Real Estate 7%

Asset Management + 6,000
Development 1.8 2,800
Finance—Banking 2.3 5,600
Finance—Nonbanking 2.3 2,800

11,400
7,500

7,308
1,000

10,500
8,000
8,000
8,000

12,500
8,000

10,000
5,000
8,300

4,000
7,600
7,000
7,550

5,600
4,000
6,400
4,000
7,500
5,000
3,120
8,000

8,000
8,000
10,000
8,000

Median

8,500
5,100

4,500

7,917
6,160
7,917
6,000
7,500
7,917
7,918
3,000
6,500

5,600
5,500
5,000

4,000
3,500
6,000
3,500
4,000

3,010
5,350

7,000
5,167
7,900
7,002

Industry

Consulting 13%
Management/Strategic

Financial Services 58%
Commercial Banking
Diversified Financial Services
Insurance

Investment Banking/Brokerage
Investment Management
Venture Capital/Private Equity

Manufacturing 8%

Automotive /Transportation

Chemicals/Petroleum/Energy

Consumer Products

Pharmaceuticals/
Biotech/Health Care Products

Other Manufacturing

Media/Technology (Nonhealth) 6%
Advertising
Electronics/High Tech/Hardware
Entertainment/Leisure/
Sports Management
Information Technology/
Communications/Software
New Media/Internet
Telecommunications

Other Services 15%
Health Care Services
Hospitality
Not-for-Profit/Government
Real Estate

Retail

Other Nonmanufacturing

%

13.3

3.8

38.0
10.6
4.8

4.5
4.8
3.0
1.0

Range of Monthly Salary*

2,600

3,000 -

1,000

2,100
1,650
1,500

6,000
2,000

5,160
3,500

5,200

1,000

4,000
5,000
4,000

3,200

500
2,800
1,000
1,500

* The salaries above are in U.S. dollar equivalents and do not include bonuses. A single amount indicates that limited information was reported.

+ Indicates less than 1 percent.

11,400

5,200
7,040
5,000
10,500
12,500
7,400

2,000
8,200
7,200

7,800
6,000

4,000
6,600

6,000

7,916
6,000
6,000

2,500
5,100
6,000
8,000
5,000
6,900

Median

8,500

5,200
5,963

7,917
7,500
4,500

7,100
5,710

6,400
4,750

5,900

2,720

5,600
5,500
6,000

4,150
3,000
6,000
3,160
5,000



network of more than 35,000 Columbia According to a 2004
Business School alumni, some at the highest levels Business Week survey,
of business worldwide, is part of the School’s recruiters rank Columbia
formula for success—from intake to outcome. as one of the lead
Some 3,900 alumni in 75 countries and 43 states schools in producing
interviewed 88 percent of the class that entered graduates with the best

in September 2005. Alumni participate in the School skills in global scope

as guest lecturers, work with students on class projects general management,

and speak at student club events throughout the year. finance and ethics.
The Business Alumni Network Community (BANC)

database, an online directory of alumni searchable

by firm and geographic location, gives students the

opportunity to talk informally with graduates about

jobs, careers, industries and companies. Students can

find Columbia Business School graduates in virtually

any field at almost any time.

WHERE ALUMNI WORK IN 2005 by Industry
Consulting 8%
High Tech 9%
Manufacturing 15%

Financial Services 39%

The Columbia Network

Other Services* 29%

* Includes accounting,
advertising, health
care, law, not-for-profit/
government and
real estate.

12 | 13 CcOLUMBIA BUSINESS SCHOOL



WHERE ALUMNI ARE LOCATED

New England 11%

Mid-Atlantic 53%

West 9%

South/Southwest 8%

. Midwest 4%

United States 85%

Europe 7%
Asia/Pacific Rim 4%
Latin America 2%
Africa/Middle East 1%
North America (non-U.S.) 1%

International 15%

SELECT DISTINGUISHED ALUMNI

César Alierta MBA 70
Chairman and CEO,
Telefonica S.A.

Louis M. Bacon MBA ’81
Chairman,
Moore Capital Management

Robert R. Bennett MBA ’82
President and CEO,
Liberty Media Corporation

Wolfgang Bernhard MBA '88
Member of the Board of
Management, Volkswagen AG

Warren E. Buffett MS 51
Chairman and CEO,
Berkshire Hathaway Inc.

Anne M. Busquet MBA '78
CEO, IAC Local and Media
Services, IAC/InterActiveCorp

Rocco B. Commisso MBA '75
Chairman and CEO,
Mediacom Communications
Corporation

Lewis J. Frankfort MBA '69
Chairman and CEO,
Coach, Inc.

Mario J. Gabelli MBA 67
Chairman, CEO and
Chief Investment Olfficer,
GAMCO Investors, Inc.

Michael A. Gould MBA '68
Chairman and CEO,
Bloomingdale’s

Paul B. Guenther MBA 64
Chairman,
New York Philbarmonic

Matthew J. Hart MBA 76
President and COO,
Hilton Hotels Corporation

Arie L. Kopelman MBA ’62
Vice Chairman,

Chanel, Inc.

Henry R. Kravis MBA 69

Founding Partner,
Koblberg Kravis Roberts & Co.

The Center on Japanese Economy and Business at Columbia Business
School, designed to enhance understanding of the Japanese and
Asia-Pacific economies, encourages close ties between the New York
campus and the 450 alumni working in Japan.

Sallie L. Krawcheck MBA 92
CFO and Head of Strategy,
citigroup Inc.

Eugene M. Lang MS 40
Chairman,
Eugene M. Lang Foundation

Rochelle B. Lazarus MBA '70
Chairman and CEO,
Ogilvy & Mather Worldwide

Mark P. Mays MBA ’89
President and CEO, Clear
Channel Communications, Inc.

Lionel 1. Pincus MBA ’56
Chairman,
Warburg Pincus LLC

Benjamin M. Rosen MBA 61
Chairman Emeritus,
Compaqg Computer Corporation

Lord David J. Sainsbury of Turville
MBA 71

Parliamentary Under-Secretary of
State for Science and Innovation,
British Government

Arthur J. Samberg MBA 67
Chairman and CEO,
Pequot Capital Management, Inc.

Paolo Scaroni MBA '73
CEO,
Eni Sp.A.

Keith Sherin MBA '91

Senior Vice President, Finance,
and CFO, General Electric
Company

Jerry 1. Speyer MBA ’64
President and CEO,
Tishman Speyer Properties

Robert J. Stevens MBA '87
Chairman, President and CEO,
Lockbeed Martin Corporation

Sidney Taurel MBA 71
Chairman and CEO,
Eli Lilly and Company

Lulu C. Wang MS '83
CEO,
Tupelo Capital Management L.L.C.



t Columbia Business School, students can
avail themselves of numerous opportunities to interact
with leaders of business, government and not-for-
profit organizations in the classroom or at career and
other professional forums. The Columbia community,
including executives in residence and an influential
alumni network, actively engages students in discussions

of and projects on virtually all aspects of business.

This prepares our outstanding students to contribute

Regina Resnick
Assistant Dean and Director
of MBA Career Services

immediately to the recruiting organizations that hire

them. The Office of MBA Career Services strives to offer

14

Recruitment Program

15

services for employers and students that are responsive

to the ever-changing marketplace.

Aggressive Recruiting
The Office of MBA Career Services offers students

¢ counseling one-on-one and in small groups by
professionals with industry experience as well as
recruiting expertise;

e a “career services curriculum” covering the nature
of the MBA job market, writing résumés and cover
letters, identifying job-search resources and build-
ing business relationships, and the logistics of
on-campus recruiting;

e numerous career education and recruiting events,
such as “A Day in the Life of an Investment Bank”
and “The Consulting Forum,” with the support of
student professional club groups;

presentation- and interviewing-skills workshops;

e comprehensive online resources, including an
online career center, recruiting company links,
job site links and the Career Online Information
Network, a state-of-the-art intranet system pro-
viding job descriptions as well as interview
scheduling;

e Résumé Books (available in print and on the
Web) for first- and second-year students as well
as select Executive MBAs, featuring an index with
extensive search capabilities;

COLUMBIA BUSINESS SCHOOL

hundreds of corporate presentations a year;

e thousands of formal interviews conducted on
campus;

e numerous opportunities for interviews off-site;

e energetic outreach to companies and industries
attracting student interest—in 2004—05, the
office continued to reach out to new employers,
many of whom responded by posting jobs.

The Career Resource Center features a broad range
of career-related information:

e thousands of job postings annually;

e files on approximately 1,000 corporations;
e industry-specific career information;

e international job fair information;

e industry periodicals;

e dozens of career-skills books;

e an Internet site linking all company and industry
information for students.



The greater Bay Area is home
to almost 1,300 Columbia
Business School alumni—the
second-largest concentration of
our alumni in the world. They
work in a mix of industries,
including finance, consulting
and technology.

Voices of Experience |
The Executives in Residence Program, the . e
David and Lyn Silfen Leadership Series and
myriad speaking events capitalize on Columbia’s
strategic location in New York City and strengthen
its relationship with the corporate community.
e A cadre of senior business leaders, executives
in residence teach and advise students on
academic and career goals and carry out
special projects. They also develop a variety
of business-related programs for faculty
members, students and alumni. i
e Columbia MBA students are privileged to hear
top management perspectives on the hottest issues ot
of the day. Recent speakers include Jack Welch, -
former CEO of General Electric; Chuck Prince,
CEO of Citigroup; Ian Davis, worldwide manag-
ing director of McKinsey; and Dana Buchman, —
fashion designer and entrepreneur. i
SELECT TOP EMPLOYERS OF ALUMNI
From CEOs and managing directors to new associates, Columbia MBAs permeate the ranks of our core
employers, providing the starting point for broad and deep relationships with the School.
549 Citigroup 93 Booz Allen Hamilton 35 Bristol-Myers Squibb
439 JPMorgan Chase 87 Pfizer 35 Ford Motor Company
291 Goldman Sachs 82 Ernst & Young 35 Lazard
276 Morgan Stanley 80 Time Warner 33 A. T. Kearney
259 Credit Suisse Group 63 AT&T 33 Lucent Technologies
240 Deutsche Bank 60 The Bank of New York 33 Moody’s Investors Service
237 Lehman Brothers 53 The Boston Consulting Group 32 Federal Reserve Bank of New York
221 UBS 49 Prudential Financial 31 Colgate-Palmolive
201 Merrill Lynch 47 CIBC 30 MetlLife
189 American Express 44 HSBC 30 Microsoft
189 IBM 44 Standard & Poor’s 29 American International Group
165 McKinsey & Company 43 Bain & Company 29 Fidelity Investments
155 Bear Stearns 42 Altria Group 28 New York Life Insurance Company
135 Deloitte 42 Barclays 24 Alliance Capital Management
130 PricewaterhouseCoopers 41 Merck & Co. 24 Nomura
117 General Electric 37 KPMG 24 Wachovia
98 Bank of America 36 Johnson & Johnson

As of fall 2005; the numbers represent employees of the parent company and all its subsidiaries.
Source: Office of External Relations, Columbia Business School
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he Office of MBA Career Services at Columbia
Business School is committed to helping recruiters
and their organizations effectively recruit the School’s
outstanding graduates. The office provides access to
some of the most talented men and women in the
MBA market. Companies can interact with students
and faculty members in the classroom and during on-
campus prerecruiting functions, drop-in sessions and
interviews. Firms can also take advantage of opportunities
for showcasing their organization and/or industry by

developing programs in conjunction with student clubs.

Hiring Columbia Business School MBAs

For a copy of the Recruiter’s Guide, to post jobs or to take advantage
of other recruiter services,

e call (212) 854-5471

fax (212) 222-0390

e e-mail mbacareerservices@gsb.columbia.edu

e visit www.gsb.columbia.edu/recruiters

e visit www.gsb.columbia.edu/jobpost for online job postings

e write to Office of MBA Career Services, Columbia Business School,
Uris Hall, 3022 Broadway, Room 206, New York, NY 10027-6902

17 COLUMBIA BUSINESS SCHOOL

Recruiters’ Edge

Columbia Business School offers recruiters specific
services, including

e advice on devising recruiting strategies tailored
specifically to fit their organizations’ needs;

e flexibility in scheduling interviews with students;

e students who graduate three times a year—
December, May and August—so candidates are
available year-round;

e Résumé Books that provide detailed, searchable
indexes of student profiles and career preferences,
available in print or on the Web;

e specialized résumé collections for specific hiring
needs;

e opportunities to post part-time, full-time, sum-
mer internship and alumni positions in the
Career Resource Center and on our Web pages by
visiting www.gsb.columbia.edu/jobpost;

e extensive online recruiter information at
www.gsb.columbia.edu/recruiters, along with
Guidelines for Recruiting, with step-by-step informa-
tion on the recruiting process at Columbia Business
School: how to arrange corporate presentations,
schedule interviews for internships and permanent
positions, hire alumni and part-time employees,
distribute recruiting materials to job candidates and
maintain a positive presence on campus;

the ability to present their companies through litera-
ture distributed by the Career Resource Center.

Berlin is the gateway
to Eastern Europe. This
region is increasingly
important as German
companies seek MBAs
to lend business
expertise.



Abercrombie & Fitch

ABN AMRO

Accenture

Adjoined Consulting
Aéropostale

Agora Partners

American International Group
Akridge Real Estate Services
Alexander Abraham Foundation
Allied Domecq

Altria Group

Altura Capital

Amerada Hess

American Express

American Friends of Jamaica
Amgen

Analysis Group

Anchor, Inc.

Antares Real Estate

Apax Partners

Apprise Media

Archstone Consulting
Argonaut Capital Management
Arnold Worldwide

A. T. Kearney

Atlas Air

Avon

Bain & Company

Banc of America Securities
Banco Itad

Bank of America

Bank of Japan

The Bank of New York

More than 1,000
Columbia Business
School graduates
reside in the United
Kingdom, and more
than 500 call London
home—more than

except New York.

any other city

Barclays Capital
Barclays Capital Asia
BBVA

BBVA Securities

BD (Becton, Dickinson and Company)

Beacon Capital Partners
BearingPoint

Bear Stearns

Bear Stearns Asset Management
Bed Bath & Beyond

Best Buy

Blackinc Ventures

The Blackstone Group

Blue Ridge Foundation New York
BMW

Booz Allen Hamilton

The Boston Consulting Group
Boston Red Sox

Brandes Investment Partners
The Bridgespan Group
Bristol-Myers Squibb

Brons & Salas

Buckeye Capital Partners
Bunge

California Savings Bank
Cambridge Pharma Consultancy
Cantor Fitzgerald

Capgemini

Carl Marks Capital Advisors

Carlsberg USA

The Carlton Group

Carrot Capital

Carrot Capital Healthcare Ventures

Catherine Sadler Group

CB Richard Ellis

Cendant

Cendant/Resort Condominiums
International

The Channel Group

The Chartered Insurance Institute/
Cll Group

Chatham Financial

Cherokee Investment Fund

Church & Dwight

CIBC World Markets

Citigroup Alternative Investments
(Tribeca Global Investments)

Citigroup Capital Markets

Citigroup/Citibank

Citigroup/Citi Cards

Citigroup Global Markets

Citigroup Private Bank

Citigroup Private Equity

The City Investment Fund

Selected Recruiters
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Clarity Commerce Solutions

Climate Change Capital

Coach

Cobble Creek Management

Colgate Development

Colgate-Palmolive

ColLoS Group

Columbia Science and Technology
Ventures

Comcast

Community Development Venture Capital

Alliance
Comptoir de Famille
Copper Arch Capital

Corporacién de Servicios Financieros BCI

Cravath, Swaine & Moore
Credit Suisse First Boston
Crescendo Partners
Cushman & Wakefield
D&B (Dun & Bradstreet)
DailyCandy Inc

Dalberg Global Development Advisors

The Dannon Company
Davidson Kempner Partners
D. B. Zwirn & Co.

DCA

Deloitte Consulting

Delphi Corporation

Department of the Treasury/CDFI Fund

Descon Capital

Deutsche Asset Management
Deutsche Bank

Deutsche Bank Securities
Deutsche Post World Net

DFJ Gotham

Diageo

DiamondCluster International

COLUMBIA BUSINESS SCHOOL

Differential Dynamics
Digitas

Dimensional Fund Advisors
Doyle Pacific Industries
Droege & Comp.

Duenas Group

Dune Capital Management
Dunn Development Corp.
Eastdil

Easton Associates

Echoing Green

Edgewood Management Company
EMC Corporation

Emigrant Savings Bank
Empyrean Capital Partners
Equity Marketing

Exponent Private Equity
ExxonMobil

FATE Foundation USA
Federal Reserve Bank of New York
Fidelity Investments

Fidelity Management & Research
Financo

FIND/SVP

Firebird Asset Management
First Eagle Funds

First Solar

Fisher Brothers

Five Points Capital

Ford Motor Company

Fox Cable Networks

The Frankel Group

FR Corp.

Fred Alger Management
Freedom from Hunger
Fremont Realty Capital
Gabelli & Company

Gabelli Asset Management
Galatioto Sports Partners
gantthead.com

Gap

GE Capital Real Estate

GE Commercial Finance

GE Energy Financial Services
Genentech

General Electric

General Motors Asset Management
General Motors Treasurer’s Office
George Weiss Associates
GE Real Estate

Gerschel & Co.

Getty Images

Gibson, Dunn & Crutcher
GMAC Institutional Advisors

“Columbia is highly
successful at attracting
women. Typically more
than a third of the class
is female, and students
say diversity extends to

race and nationality.”

—Business 2.0
September 2004

Goldman Sachs

Goldman Sachs Asset Management

Goldman Sachs Asset Management
International

Goldman Sachs International

Goode Partners

Google

Government of Singapore

Gradient Partners

Graham Partners

Grant Thornton

Greater Jamaica Development
Corporation

Greenhill & Co.

Greylock Capital Management

Groupe Danone

Guggenheim Partners

GlrMetal

Halcyon Ventures

Hartnick Consulting

The Hearst Corporation

Hearst Magazines

Heitman International

Hermés of Paris

H.l.G. Capital

Highbridge Capital

Highside Capital

Hines

Holliday Fenoglio Fowler

Honeywell

The Hospital for Special Surgery

Houlihan Lokey Howard & Zukin

HSBC

HSBC Investment Bank



HSH Nordbank (New York branch)

IBM

Inditex/Zara

ING Real Estate Finance

Initiative for Global Development

Innovest

In-Q-Tel

Intel

Interactive Advertising Bureau

Inter-American Development Bank

Interbank

International Finance Corporation/
World Bank

Interregnum

Inversiones Hemisferio

ION Partners

vy Realty

iWave

Janssen-Cilag

Jefferies & Company

J. F. Lehman & Company

J. H. Whitney Investment Management

John A. Levin & Co.

Johnson & Johnson

Johnson & Johnson Health Care Systems

Jones Lang LaSalle

The Jordan, Edmiston Group

José Maria da Fonseca

JPMorgan Chase

JPMorgan Private Bank

JPMorgan Securities

Katabiann Advisors

Katzenbach Partners

Kazazian Capital

Kindred Keziah

KPS Special Situations Funds

Kurt Salmon Associates

Latinvox

Lazard Asset Management
Lazard Fréres & Co.

The Lefrak Organization
Lehman Brothers

Lehman Brothers International
L.E.K. Consulting

Limited Brands/Express
L’Oréal USA

Lucent Technologies
MacFarlane Partners
Macquarie Bank

Major League Baseball
Mandate Pictures
MarketBridge

Markitecture

Martin Midstream Partners
The McGraw-Hill Companies
McKinsey & Company
McKinsey & Company International
Mellon HBV

Merck & Co.

Merrill Lynch

MetLife Investments

The Michael Cohen Group
Microsoft

Millennium Technology Ventures
Mitchell Madison Group
Mitsui & Co.

The Moderns

Monroe Center

Moody’s Investors Service
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Dallas and other Texas
cities are home to a
number of our alumni,
with more than 650
Columbia Business School
graduates in the state.

21

Moore Capital Management

Morgan Stanley

Morgan Stanley Investment Management

Motorola

MSD Capital

MTV Networks

Nab Construction

NBC Universal

Nestlé

NewStar Financial

New York City Department of Education

New York City Economic Development
Corporation

New York Life Capital Partners

New York Life Insurance Company

New York—Presbyterian Hospital

The New York Times

Nicusa Capital

NJTC Venture Fund

Nomura Securities International

Nonprofit Finance Fund

North Atlantic Capital

NorthStar Realty Finance

NTT Communications

OgilvyOne

Openwave

Opera Solutions

Opici Wine Group

Oppenheimer Capital

Orange Capital

0SI Pharmaceuticals

COLUMBIA BUSINESS SCHOOL

Owl Creek Asset Management

OXO International

Pacific Alternative Asset Management
Company

Pacific Basin Shipping

Parnassus Investments

Parker Global Strategies

Pearlman Advisors

PepsiCo

PepsiCo International

Peter J. Solomon Company

Pfizer

Phoenix Realty Group

Piper Jaffray

Pitney Bowes

Platform Learning

Playtex Products

PNC Financial Services/BlackRock

Port Authority of NY & NJ

Post Capital Partners

Praesidium Investment Management
Company

Prima AFP

Procter & Gamble Beauty

Protostar Partners

Pulte Homes

PWC Logistics

Radius Ventures

RBC Capital Markets

RCA Music Group

Red Abbey Venture Partners

Red Door Spas

Revlon

Rho Capital Partners

Robert W. Baird & Co.

Robin Hood Foundation
Rockwood Realty Associates
Roland Berger Strategy Consultants
Ropart Asset Management
Rose Tech Ventures

Rothschild

RREEF

Rudman Capital Management
SABMiller

S.A.C. Capital Advisors

Sagent Advisors

Salvatore Ferragamo

Samsung

Samsung Electronics

Samsung Global Strategy Group
Sandell Asset Management
Sands Capital Management
Saratoga Partners

SAVP

Schering-Plough
Schering-Plough HealthCare Products
Scotia Capital

Sesame Workshop

SG Cowen

Showtime Networks

Skadden, Arps, Slate, Meagher & Flom
Sky Private Equity



Société Générale (The Amber Fund)

Sony BMG Music Entertainment

Sotheby’s International Realty

Spinner Asset Management

Standard & Poor’s

Standard Chartered Bank

Stanfield Capital Partners

Stanford Financial Group

Stanford University Department of
Radiation Oncology

Starwood Hotels & Resorts

Sterling Equities

St. Mary’s Hospital for Children

Stone Tower Capital

SummerHill Homes

SunGard

sweetriot

Symantec

Tangient

Target

Taylor Investment Advisors

ThinkEquity Partners

Third Avenue Management

The Thomson Corporation

Thornburg Investment Management

Ticketmaster

Time Warner/Entertainment Weekly

Tishman Speyer Properties

Toll Brothers

Toll Brothers City Living

Travelocity

Trimaran Capital Partners

T. Rowe Price

TZG Partners

UBS

UBS Global Asset Management

UBS Investment Bank

“A survey by Business Week last year found that of Citigroup’s
164 MBA hires, 23 were from Columbia. . . . No other business
school placed more than 8 there. Columbia MBAs took 16

of the 71 MBA jobs at Booz Allen Hamilton, 11 of the 43 at

Deutsche Bank and 15 of the 40 at Goldman Sachs.”

—New York Times
April 25, 2004

Unilever

Unilever/Foods
Unilever/Home and Personal Care
United Way of Essex and West Hudson
Universal Music Group
UnLtd

Updata Partners

upublic

Urban Outfitters

Ursus Capital

U.S. Army

Victory Schools

Virgin Mobile

Visa International

Vivaldi Partners

Volcan

Vornado Realty Trust

Vplex

Wachovia Securities

Warner Bros. Entertainment
Waterstone Capital Management
Wells Fargo

Western Capital Partners
Wharton Equity Partners
Wild Oats

The Wine Messenger

WPP

WR Huff

Xerox

Young & Rubicam Brands
Yahoo!

Zachary Prell

Zachys Wine Auctions

Zon Capital Partners




Business Partners

olumbia Business School’s Board of Overseers

continues to play an integral role in furthering the School’s

national and international outreach.

César Alierta MBA '70
Chairman and CEO,
Telefonica S.A., Madrid

Nicholas Barber MBA 71
Chairman, Bolero.net, London

Wolfgang Bernhard MBA 88
Member of the Board of Management,
Volkswagen AG , Wolfsburg, Germany

Jean-Luc Biamonti MBA '78

Managing Director, Goldman Sachs
International, London

Daniele D. Bodini MBA '72

Chairman, American Continental
Properties Group, New York

Erskine B. Bowles MBA *69
Senior Adviser, Carousel Capital, Charlotte

Daniel M. Cain MBA '72

Founding Partner,
Cain Brothers & Company, New York

Russell L. Carson MBA 67

General Partner,
Welsh, Carson, Anderson & Stowe, New York

Max C. Chapman, Jr. MBA '69

Chairman, Gardner Capital
Management Corp., New York

Jerome A. Chazen MBA '50
Chairman,
Chazen Capital Partners, LLC, New York

John W. Childs MBA '70
President,
J. W. Childs Associates, LP, Boston

Giuseppe Ciardi MBA '81
Senior Partner and Chief Investment
Officer, Park Place Capital Limited, London

Howard L. Clark, Jr. MBA '68
Vice Chairman,
Lebman Brotbers Inc., New York

Leon G. Cooperman MBA 67

Chairman and CEO,
Omega Advisors, Inc., New York

Heinz Diirr

Chairman of the Supervisory Board,
Diirr AG, Berlin
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Norman Eig MBA 65

Managing Member,
EXOP Capital LLC, New York

Carol B. Einiger MBA '73

President,
Post Rock Advisors LLC, New York

R. Bradford Evans MBA '70

Vice Chairman,
Morgan Stanley, New York

Michel M. Favre CFT '75

Owner, Michel M. Favre Management
Consulting, Zurich

Meyer Feldberg MBA 65

Senior Adviser, Morgan Stanley;

Dean Emeritus and Sanford C. Bernstein
Professor of Leadership and Ethics,
Columbia Business School, New York

Paul J. Ferri MBA '68

General Partner,
Matrix Partners, Waltham, Massachusetts

Lewis J. Frankfort MBA '69

Chairman and CEO,
Coach, Inc., New York

Robert Friedman MBA 80

President, Classic Media, Inc.: Golden
Books & Harvey Entertainment, New York

Mario J. Gabelli MBA '67

Chairman, CEO and
Chief Investment Olfficer,
GAMCO Investors, Inc., New York

Gabriele Galateri di Genola MBA '72
President, Mediobanca S.p.A., Milan

Nathan Gantcher MBA 64
Managing Member,
EXOP Capital LLC, New York

Philip H. Geier, Jr. MBA 58
Chairman,
The Geier Group, New York

Lawrence D. Glaubinger MBA '77
President, Lawrence Economic
Consulting, Inc., New York

Richard Karl Goeltz MBA '66
Former Vice Chairman and CFO,
American Express Company, New York.

James P. Gorman MBA '87

President and COO, Individual
Investor Group, Morgan Stanley
(effective February 2006), New York

Michael A. Gould MBA '68

Chairman and CEO,
Bloomingdale’s, New York

Paul B. Guenther MBA '64
Chairman,
New York Philbarmonic, New York

Bernard Hanon MBA 56, PhD '62
President, Hanon Associés, Paris

Ehud Houminer

Executive in Residence,
Columbia Business School, New York

Glenn Hubbard

Dean and Russell L. Carson
Professor of Finance and Economics,
Columbia Business School, New York

Nand L. Khemka MBA '56

Chairman, Khemka Group/SUN Group
of Companies, New Delbi

Arie L. Kopelman MBA '62
Vice Chairman, Chanel, Inc., New York

Henry R. Kravis MBA '69

Founding Partner,
Koblberg Kravis Roberts & Co., New York

Sallie L. Krawcheck MBA '92

CFO and Head of Strategy,
citigroup Inc., New York

Bill Lambert MBA '72

Former Vice Chairman,
Dresdner Kleinwort Wasserstein, New York

Eugene M. Lang MS 40

Chairman,
Eugene M. Lang Foundation, New York

Senator Frank R. Lautenberg BS '49

U.S. Senator, State of New Jersey,
Inited States Senate, Washington, D.C.

Rochelle B. “Shelly” Lazarus MBA '70

Chairman and CEO,
Ogilyy & Matbher Worldwide, New York

Linda Ho McAfee MBA '73
Group Director,
Fairmont Shipping, Hong Kong



Yuzaburo Mogi MBA 61

Chairman and CEO,
Kikkoman Corporation, Tokyo

Paul M. Montrone PhD '66

Chairman and CEO,
Fisher Scientific International Inc.,
Hampton, New Hampshire

Norberto 0. Morita MBA '75

Chairman, Southern Cross Group,
Buenos Aires

Willard J. “Mike” Overlock, Jr. MBA '73
Senior Director,
Goldman Sachs, New York

Steven Pan MBA '88
Chairman, Formosa International Hotels
Corporation, Taipei

Vikram S. Pandit PhD '86
Old Lane LLC, New York

Alan J. Patricof MBA '57

Cofounder,
Apax Partners, LP, New York

Ronald O. Perelman

Chairman and CEO,
MacAndrews & Forbes, New York

Daniel Robert Piette MBA '70

Chairman and CEO, LV Capital;
President, L Capital Management, Paris

Lionel 1. Pincus MBA 56

Chairman,
Warburg Pincus LLC, New York

lan Plenderleith MBA '71

Deputy Governor,
South African Reserve Bank, Pretoria

Robert W. P. Reibestein MBA '32

Senior Partner,
McKinsey & Company, Amsterdam

Alexander Riesenkampff MBA 61

Founding Partner,
CMS Hasche Sigle, Frankfurt

Benjamin M. Rosen MBA '61

Chairman Emeritus,
Compaq Computer Corporation, New York

Arthur J. Samberg MBA '67

Chairman and CEO, Pequot Capital
Management, Inc., Westport, Connecticut

Paolo Scaroni MBA '73

CEO,
Eni S.p.A., Rome

Dong Bin Shin MBA ’81
Executive Vice Chairman,
Lotte Group, Seoul

David M. Silfen MBA ’68

Senior Director,
Goldman Sachs, New York

Oliver R. Sockwell MBA '72
Retired President and CEO,
Construction Loan Insurance
Corporation, Washington, D.C.

Jerry . Speyer MBA 64
President and CEO,
Tishman Speyer Properties, New York

Daniel W. Stanton MBA 81
Principal,
Samson Capital Partners, Palm Beach

Charles B. Strauss MBA '67
Retired President and CEO,
Unilever United States,
Fairfield, Connecticut

Sabin C. Streeter MBA '67
Executive in Residence,
Columbia Business School, New York

Washington Z. SyCip MS '43
Founder,
The SGV Group, Makati City, Philippines

Sunjoto Tanudjaja MBA '77
President,
PT Great River International, Jakarta

Charles W. Tate MBA '72

Chairman and Founder,
Capital Royalty L.P., Houston

Nobuo Tateisi MBA *62

Executive Adviser,
Omron Corporation, Tokyo

Sidney Taurel MBA '71

Chairman and CEO,
Eli Lilly and Company, Indianapolis

Sue Toigo

Founder, Robert A. Toigo Foundation,
Pacific Palisades, California

Massimo Tosato MBA '80
Group Managing Director,
Schroders plc, London

Arthur V. Ty MBA 91

Vice Chairman, Metropolitan Bank &
Trust Company, Makati City, Philippines

Raymond G. Viault MBA '69

Retired Vice Chairman,
General Mills, Inc., Jupiter, Florida

Donald C. Waite Ill MBA '66

Director, Executives in Residence Program,
Columbia Business School, New York

Lulu C. Wang MS '83

CEO, Tupelo Capital
Management L.L.C., New York

Lorenzo D. Weisman MBA '73

Partner,
Hill Street Capital LLC, New York

Peter K. C. Woo MBA '72

Chairman, Hong Kong Trade
Development Council, Wheelock and
Company Limited and The Wharf
(Holdings) Limited, Hong Kong

Alfonso T. Yuchengco MBA '50

Honorary Chairman,
Yuchengco Group of Companies,
Makati City, Philippines

David W. Zalaznick MBA 78
Managing Principal,
Jordan/Zalaznick Capital Company,
New York

Martin E. Zimmerman MBA '61
Chairman and CEO,
LFC Capital, Inc., Chicago

MEMBERS EMERITI

Charles E. Exley, Jr. MBA 54

Retired Chairman and CEO,
NCR Corporation,
Grosse Point, Michigan

Gertrude “G. G.” Michelson

Former Senior Adviser,
R. H. Macy & Co., Inc., New York

Joseph V. Vittoria MBA 59
Retired Chairman,

Travel Services International, Inc.,
Palm Beach
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2004-05 CORPORATE PARTNERS PROGRAM

ith support from our Corporate Partners, Columbia Business School offers an

unparalleled business education. Our corporate partnerships bridge the academic and

business worlds and enable us to develop our renowned research centers, expand our cutting-

edge curriculum and enhance our student support. Corporate Partners regularly interact with

our outstanding students and faculty members and gain a branding and recruiting edge on

campus. For more information about our Corporate Partners Program, please contact the

Office of Corporate & Foundation Relations at (212) 854-8151 or at corprel@gsb.columbia.edu.

CEO ($100,000 and above)
citigroup Inc.*

General Electric*

Goldman, Sachs & Co.*
JPMorgan Chase & Co.*
Media Gain Co., Ltd.
Merrill Lynch & Co., Inc.*
Morgan Stanley*

Nomura Securities Co., Ltd.
Sumitomo Corporation of America*
UBS*

BUSINESS SCHOOL

Principal ($50,000 to $99,999)
Advantage Partners, Inc.

Amerada Hess Corporation
American Express Company*

Credit Suisse First Boston LLC*
Daido Life Insurance Company
Deutsche Bank

The Interpublic Group of Companies, Inc.
Lotte Confectionery Co., Ltd.

Mitsui Sumitomo Insurance Co., Ltd.
NOVA-MBA

PepsiCo, Inc.*

SAP Global Marketing, Inc.

Shinsei Bank, Limited

Unilever USA

Managing Director ($25,000 to $49,999)

Automatic Data Processing, Inc.*

Kikkoman Corporation*

Lockbeed Martin Corporation

The Mitsubishi Trust and Banking
Corporation

NTT DoCoMo, Inc.

Pfizer Inc*

Takata Corporation

Tsuchiya Co., Ltd.

Associate ($10,000 to $24,999)
Banc of America Securities*
Bear, Stearns & Co. Inc.*
Bowne & Co., Inc.

Caxton Associates, LLC

Chanel, Inc.*

DEC Partners

Eli Lilly and Company*

Exxon Mobil Corporation
Federated Department Stores, Inc.*
Home Box Olffice

Honeywell

Jenkens & Gilchrist

KDDI Corporation

Lebman Brothers*

Miller Buckfire Ying & Co., LLC
The New York Times Company
Ogilvy & Mather Worldwide*

SI Bank & Trust

Techint Inc.

TIAA-CREF

The Tokyo Electric Power Company,
Incorporated

Toshiba International Foundation
Verizon Communications Inc.
Vornado Realty Trust

World International Capital Limited

Affililate ($5,000 to $9,999)
Aflac Incorporated

A. T. Kearney, Inc.

The Bank of New York*

Deloitte Consulting*

New York Life Insurance Company
RRE Advisors, LLC

Standard & Poor’s

Sumitomo Chemical Company, Limited

TDS Telecom Service Corporation
Tishman Speyer Properties*
Value Investors Club, LLC
Wachovia Securities

* 2005 Annual Dinner Sponsor (Annual Dinner Funding is not included in the Corporate Partners Program.)

Note: These reflect new pledges and new cash gifts from July 1, 2004, through June 30, 2005.






Why Hire Columbia MBAs? . . . . . ... ... ... ... .......

Global-New York Advantage. . . . . . ... ..... ... ... ..

The School’s location in a global business capital

COLUMBIA contributes to employment success.
BUSINESS Historical Employment by Industry . . . . ... .. ... .. ..
SCHOOL The depth and breadth of Columbia MBAs pays off.

Employment by Geography . . . . . . ..... ... ... ......
The School is a magnet for global recruiters—most students
accept positions with an international component.

Graduate Employment. . . .. ... ... ... ... ... .. .. ..
A wide range of companies met with hiring success.

Intern Employment . . . ... ... ... ... .. ... ... .. .. ..
In summer internships, students apply skills to new areas
and often are offered permanent employment.

The Columbia Network . . . ... ... ... .. ... .... ... ...
The School’s more than 35,000 alumni are a powerful
and effective resource.

Recruitment Program . . . . . .. ... .. ... ... ... .. .. ..
Distinctive opportunities for students match top-notch
services for recruiters.

Selected Recruiters . . . ... ... ... .. .. ... L.
Hundreds sought Columbia MBAs in 2005.

Business Partners. . . . ... ... ... ... . ... ... ..
People who have a strong influence and a wide reach.

Office of MBA Career Services
Columbia Business School
Uris Hall

3022 Broadway, Room 206
New York, NY 10027-6902

Phone: (212) 854-5471

Fax: (212) 222-0390

E-mail: mbacareerservices@gshb.columbia.edu

Post Positions online: www.gsbh.columbia.edu/jobpost
Recruiters Web site: www.gsb.columbia.edu/recruiters

Glo COLUMBIA UNIVERSITY in the City of New York




