SILVIA BELLEZZA
Curriculum Vitae — September 2023

Columbia Business School Web: https://tinyurl.com/2skpwns6
Kravis Hall 945 Email: sbellezza@gsb.columbia.edu
665 W 130th St Twitter: @S_Bellezza
New York, NY 10027 Google Scholar: Silvia Bellezza

EDUCATION AND ACADEMIC EMPLOYMENT

uly 2023 Columbia Business School, New York, NY, USA
)
Associate Professor of Business (with tenure)

June 2018-2023 Columbia Business School, New York, NY, USA
Gantcher Associate Professor of Business (without tenure)

June 2015-2018 Columbia Business School, New York, NY, USA
Assistant Professor of Marketing

2009-2015 Harvard Business School, Boston, MA, USA
Doctor of Business Administration, Marketing
Dissertation: Symbolic Consumption and Alternative Signals of Status

2006—2008 IESE Business School, Barcelona, Spain
Bilingual Master of Business Administration

19992003 LUISS Guido Carli University, Rome, Italy
Bachelor of Science — Economics
Erasmus exchange program (2002), University of Tilburg, The Netherlands

RESEARCH INTERESTS

Status Signaling, Symbolic Consumption, Sustainability

PEER-REVIEWED PUBLICATIONS

Bellezza, Silvia (2023), “Distance and Alternative Signals of Status: A Unifying Framework,” Journal of
Consumer Research, 50 (2), 322-342. Data

o Selected Media Coverage: WIWD

Wilson*, Anne and Silvia Bellezza* (2022), “Consumer Minimalism,” Journal of Consumer Research, 48
(5), 796—816. *equal contribution. Web Appendix, Data
o Selected Media Coverage: D di Donna (1.a Repubblica)

Sun, Jennifer, Silvia Bellezza, and Neeru Paharia (2021), “Buy Less, Buy Luxury: Understanding and

Overcoming Product Durability Neglect for Sustainable Consumption,” Journal of Marketing, special
issue “Better Marketing for a Better World,” 85(3), 28—43. Web Appendix, Data


https://tinyurl.com/2skpwns6
mailto:sbellezza@gsb.columbia.edu
https://scholar.google.com/citations?user=2G7njiMAAAAJ&hl=en&oi=ao
https://www0.gsb.columbia.edu/mygsb/faculty/research/pubfiles/28542/Distance%20Paper%20Bellezza.pdf
https://osf.io/emqsp/
https://wwd.com/business-news/business-features/silvia-bellezza-outside-view-status-luxury-fashion-ugly-1235762760/
https://academic.oup.com/jcr/advance-article/doi/10.1093/jcr/ucab038/6292090?login=true
http://www.columbia.edu/~sb3761/WebApp-Mini.pdf
https://osf.io/5ke9w/
http://www.columbia.edu/~sb3761/MinRepubblica.pdf
http://www.columbia.edu/~sb3761/BuyLess,BuyBetter.pdf
http://www.columbia.edu/~sb3761/BuyLess,BuyBetter.pdf
http://www.columbia.edu/~sb3761/WebAppendix2021.pdf
https://osf.io/69dqs/
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o Selected Media Coverage: Harvard Business Review

Bellezza, Silvia and Jonah Berger (2020), “T'rickle-Round Signals: When Low Status is Mixed with
High,” Journal of Consumer Research, 47 (1), 100-127. Web Appendix

o Selected Media Coverage: Harvard Business Review, Business Insider

Keinan, Anat, Silvia Bellezza, and Neeru Paharia (2019), “The Symbolic Value of Time,” invited
article, Current Opinion in Psychology, special issue on “Time,” 26, 58—61.
o Selected Media Coverage: Fast Company

Bellezza, Silvia, Neeru Paharia, and Anat Keinan (2017), “Conspicuous Consumption of Time: When
Busyness and Lack of Leisure Time Become a Status Symbol,” Journal of Consumer Research, 44 (June),
118-138. Web Appendix

o Finalist, Best Article Award for a paper published in Journal of Consumer Research in 2017
Honorable Mention for the Ferber Award (best dissertation-based article) in 2018
Selected Media Coverage: Harvard Business Review, The Washington Post, BBC, The Atlantic, NPR
“Conspicuous Consumption of Time: A Replication,” Journal of Marketing Behavior

Featured in “How to Publish in the Best Marketing Journals” (eds. D. Stewart, D. Ladik)

Bellezza, Silvia, Joshua M. Ackerman, and Francesca Gino (2017), “Be Careless with That!’

Availability of Product Upgrades Increases Cavalier Behavior toward Possessions,” Journal of
Martketing Research, 54 (5), 768—784. Web Appendix

o Selected Media Coverage: Harvard Business Review, The New York Times

O O O O

Baucells, Manel and Silvia Bellezza (2017), “Temporal Profiles of Instant Utility during Anticipation,
Event, and Recall,” Management Science, 63 (March), 729—748.

o Supplemental Material (data, materials, and analyses)

Bellezza, Silvia, Francesca Gino, and Anat Keinan (2014), “The Red Sneakers Effect: Inferring Status
and Competence from Signals of Non-conformity,” Journal of Consumer Research, 41 (1), 35—54.

o Finalist, Best Article Award for a paper published in Journal of Consumer Research in 2014

o Paper featured in the research curation “Products as Signals,” Journal of Consumer Research

o Selected Media Coverage: The New Yorker, The Wall Street Journal, The Washington Post

Bellezza, Silvia and Anat Keinan (2014), “Brand Tourists: How Non-Core Users Enhance the Brand
Image by Eliciting Pride,” Journal of Consumer Research, 41 (August), 397—417.
o Selected Media Coverage: The New Yorker, Science Daily, Harvard Business Review

SELECTED RESEARCH UNDER REVIEW AND IN PROGRESS

Bellezza, Silvia* and Joe J. Gladstone*, “Feeling Wealthy, Spending Less: The Interplay of Subjective
and Objective Wealth on Consumption” *equal contribution. Invited for resubmission at the Journal
of Marketing Research (4™ round).

Hoff, Maren and Silvia Bellezza, “The Uneven Fluidity of Gender Fluid.” Invited for resubmission at
the Journal of Consumer Research (3 round).

Wilson, Anne, Silvia Bellezza, and Michael I. Norton, “Minimalism as a Status Symbol.” Under
review at Journal of Consumer Research.


http://www.columbia.edu/~sb3761/HBRSustainability.pdf
http://www.columbia.edu/~sb3761/Trickle-RoundJCR2020.pdf
http://www.columbia.edu/~sb3761/Trickle-RoundJCR2020.pdf
http://www.columbia.edu/~sb3761/WebAppendix2020.pdf
https://hbr.org/2020/02/the-mystery-of-the-2000-ikea-shopping-bag
https://markets.businessinsider.com/news/stocks/new-research-explains-why-high-end-consumers-adopt-lowbrow-low-end-tastes-1028894204
https://www.sciencedirect.com/science/article/pii/S2352250X18300514
https://www.fastcompany.com/90413390/use-this-simple-psychological-trick-if-productivity-culture-has-made-it-impossible-for-you-to-relax?partner=rss&utm_source=rss&utm_medium=feed&utm_campaign=rss+fastcompany&utm_content=rss?cid=search
https://www0.gsb.columbia.edu/mygsb/faculty/research/pubfiles/19293/Conspicuous%20Consumption%20of%20Time%20JCR.pdf
https://www0.gsb.columbia.edu/mygsb/faculty/research/pubfiles/19293/Conspicuous%20Consumption%20of%20Time%20JCR.pdf
http://www.columbia.edu/~sb3761/AppendixJCR.pdf
https://hbr.org/2016/12/research-why-americans-are-so-impressed-by-busyness
https://www.washingtonpost.com/news/on-leadership/wp/2016/12/20/how-busyness-became-a-bona-fide-status-symbol/?utm_term=.2fa7fe9d4ef4
http://www.bbc.com/capital/story/20170222-this-is-what-you-really-mean-when-you-say-im-busy
https://www.theatlantic.com/business/archive/2017/03/busyness-status-symbol/518178/
https://www.npr.org/podcasts/381443461/the-pulse
https://www.nowpublishers.com/article/Details/JMB-0055
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3338324
http://www8.gsb.columbia.edu/researcharchive/articles/19289
http://www8.gsb.columbia.edu/researcharchive/articles/19289
https://journals.sagepub.com/doi/suppl/10.1509/jmr.15.0131/suppl_file/Be.pdf
https://hbr.org/2016/12/why-we-are-so-careless-with-the-things-we-own
https://www.nytimes.com/2017/04/07/your-money/iphones-upgrades-carelessness-neglect.html?_r=0
http://www8.gsb.columbia.edu/researcharchive/articles/16184
http://www8.gsb.columbia.edu/researcharchive/articles/16184
https://pubsonline.informs.org/doi/suppl/10.1287/mnsc.2015.2362
http://www8.gsb.columbia.edu/researcharchive/articles/13988
http://www8.gsb.columbia.edu/researcharchive/articles/13988
http://jcr.oxfordjournals.org/page/Research_Curations/Products_As_Signals
https://www.newyorker.com/business/currency/the-power-of-the-hoodie-wearing-c-e-o
https://www.wsj.com/articles/success-outside-the-dress-code-1395096010
https://www.washingtonpost.com/news/on-leadership/wp/2013/11/25/the-red-sneaker-effect/?utm_term=.a7af03dd6208
http://www8.gsb.columbia.edu/researcharchive/articles/13989
http://www8.gsb.columbia.edu/researcharchive/articles/13989
http://www.newyorker.com/business/currency/the-value-of-luxury-poseurs
https://www.sciencedaily.com/releases/2014/05/140521133306.htm
https://hbr.org/2014/07/how-brand-tourists-can-grow-sales
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Hoff, Maren and Silvia Bellezza, “Something Old for Something New: Defining and Understanding
Vintage.” Under review at the Journal of Marketing Research.

Park, Eric, Kristen Lane, and Silvia Bellezza, “Guardians of Luxury: How NFT's Safeguard
Conspicuous Consumption.” Under review at the Journal of Marketing.

Cesareo, Ludovica and Silvia Bellezza, “When Is Counterfeit Moral? Knowledge and Consumers’
Reactions to Counterfeits.” Under review at the Journal of the Association for Consumer Research, issue on

“Morality and Consumption.”

Bellezza, Silvia* and Joe J. Gladstone*, “Eco-Elites: Reevaluating Green Consumption Among High-
Status Consumers.” *equal contribution. Under review at Nature Human Behavior.

Bellezza, Silvia* and Joe J. Gladstone*, “The Three Forms of Capital and the Consumption of High
Culture.” *equal contribution. Working paper.

Bellezza, Silvia and Anat Keinan, “Luxury for All? A Brand Communities Account for
Understanding Downward Brand Extensions.” Working paper.

OTHER PUBLICATIONS

Sun, Jennifer, Silvia Bellezza, and Neeru Paharia (2021), “Why Luxury Items Can Be Good for the
Planet,” Harvard Business Review, September-October, 30.

Keinan, Anat, Sandrine Crener, and Silvia Bellezza (2016), “Luxury Branding Research: New
Perspectives and Future Priorities,” Online Luxury Retailing: Leveraging Digital Opportunities Research,
Industry Practice, and Open Questions, Baker Retailing Center, Wharton School, 16—33.

Bellezza, Silvia and Anat Keinan (2014), “How ‘Brand Tourists’ Can Grow Sales,” Harvard Business
Review, 92 (7-8), 28.

Bellezza, Silvia, Francesca Gino, and Anat Keinan (2014), “The Surprising Benefits of
Nonconformity,” MIT Slan Management Review, 55 (3), 10—11.

TEACHING MATERIAL

Bellezza, Silvia (2021), “How to Design a Product Survey,” Columbia CaseWorks, ID#220501.

Ansari, Asim, Silvia Bellezza, Oded Netzer, and Olivier Toubia (2021), “Chirpin’ Tavern’s Coupon
Promotion,” Columbia CaseWorks, ID#220502 and Teaching Note ID#220502TN.

Bellezza, Silvia and Oded Netzer (2021), “How to Recruit Respondents Cheaply and Quickly.”

Stremersch, Stefan and Silvia Bellezza (2009), “Caesar IT Service. Marketing multiple value
propositions,” IESE Business School Case M-1227-E.

Stremersch, Stefan and Silvia Bellezza (2009), “Caesar IT Service. Marketing multiple value
propositions,” IESE Business School Teaching Note M-1227-E.

AWARDS, HONORS, AND GRANTS



http://www.columbia.edu/~sb3761/HBRSustainability.pdf
http://www.columbia.edu/~sb3761/HBRSustainability.pdf
https://bakerretail.wharton.upenn.edu/publications/conference-reports/
https://bakerretail.wharton.upenn.edu/publications/conference-reports/
https://bakerretail.wharton.upenn.edu/publications/conference-reports/
https://hbr.org/2014/07/how-brand-tourists-can-grow-sales
http://sloanreview.mit.edu/article/the-surprising-benefits-of-nonconformity/
http://sloanreview.mit.edu/article/the-surprising-benefits-of-nonconformity/
https://www8.gsb.columbia.edu/caseworks/node/964
https://www8.gsb.columbia.edu/caseworks/node/960
https://www8.gsb.columbia.edu/caseworks/node/960
http://www.columbia.edu/~sb3761/HowtoRecruitRespondents.pdf
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Bernstein Center Faculty Research Grant 2023
Finalist, Erin Anderson Award 2022
MSI Young Scholar 2021
Finalist, Best Article Award for a paper published in Journal of Consumer Research in 2017 2020
CELSS Seed Grant for Experimental Projects 2020
Ferber Award, Honorable Mention 2018
Thinkers 50 — On the Radar 2018
Provost’s Research Grant for Junior Faculty who Contribute to the Diversity Goals 2017
Finalist, Best Article Award for a paper published in Journal of Consumer Research in 2014 2017
AMA Mathew Joseph Emerging Scholar Award, Honorable Mention 2014
AMA Sheth Foundation Doctoral Consortium Fellow 2013
Fellow at the Summer Institute on Bounded Rationality, Max Planck Institute, Germany 2010
Scholarship, LUISS Guido Carli University, tuition contribution for the MBA 2008
Scholarship, IESE Business School, partial tuition waiver for the MBA 2007
TEACHING EXPERIENCE
Sustainable Marketing (MRKTB8654; MBA), Columbia Business School 2024
Sustainable Matrketing (MRKTB7654; EMBA), Columbia Business School 2024
Marketing (B6601; MBA), Columbia Business School 2017-2021
Strategic Marketing (B5601; EMBA), Columbia Business School 2016/2019-2021
Marketing Management (BUSIW3021; undergraduate), Columbia Business School 2016
Marketing (undergraduate), IESE Business School, Madrid, Spain 2009
EMPLOYMENT
Summer 2007 Bain & Company, Milan, Italy

Summer Associate, Consumer Goods Practice
2003-2006 Danone, Water Business Unit, Rome, Italy

Brand Manager, Vitasnella and Evian
2002—-2003 Louis Vuitton Moét Hennessy, Watches & Jewelry, Milan, Italy

Junior Brand Manager, Chaumet

INVITED PRESENTATIONS

05/01/2024 Stanford Graduate School of Business

11/08/2023 University of Miami — Miami Herbert Business School

09/02/2022 Indian Institute of Management Bangalore (online)

06/20/2022 King’s Business School — King’s College London

03/25/2022 EdukCircle, International Center for Communication Studies (online)
02/25/2022 University of Pittsburgh — Katz Graduate School of Business
10/18/2021 Jindal Global Business School (online)

09/03/2021 Geotgia Tech (online)

04/30/2021 University of Arizona — Eller College of Management (online)


http://thinkers50.com/scanning/on-the-radar-2018/

04/14/2021
02/28/2020
02/21/2020
02/12/2020
01/25/2020
05/24/2019
05/19/2019
04/02/2019
03/15/2019
10/03/2018
05/25/2018
05/03/2018
06/26/2017
06/23/2017
06/15/2017
10/26/2016
10/16/2015
10/21/2014
10/14/2014
10/09/2014
09/29/2014
09/26/2014
09/24/2013
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Vrije Universiteit Amsterdam (online)

Emory University — Goizueta Business School
University of Houston — Bauer College of Business
Harvard Business School

University of Washington — Foster School of Business
LUISS Guido Catli University

Interdisciplinary Center (IDC)

Lehigh University

UCLA - Anderson School of Management

Duke University — Fuqua School of Business

Wilfrid Laurier University

INSEAD

London Business School

London School of Economics

IESE Business School

Manhattan College, School of Business

Cornell University, Johnson School of Management
New York University, Stern School of Business
University of California — San Diego, Rady School of Management
Columbia Business School

University of Texas — Austin, McCombs School of Business
University of Toronto — Rotman School of Management
Bocconi University

CONFERENCE PARTICIPATION (*presenter)

PAPER PRESENTATIONS

Hoff, Maren* and Silvia Bellezza (2023), “The Uneven Fluidity of Genderfluid.” Paper presented at
the Association for Consumer Research Conference, Seattle, WA.

Bellezza, Silvia* and Joe J. Gladstone*, “Eco-Elites: Reevaluating Green Consumption Among High-
Status Consumers.” Paper presented at the Association for Consumer Research Conference, Seattle, WA.

Park, Eric, Kristen Lane*, and Silvia Bellezza, (2023) “Guardians of Luxury: How NFTs Safeguard
Conspicuous Consumption.” Paper presented at the Journal of Marketing Virtual Symposium: New
Paradigms for a New World

Hoff, Maren* and Silvia Bellezza (2022), “Something Old for Something New: Defining and
Understanding Vintage.” Paper presented at the Eurgpean Association for Consumer Research Conference,
Amsterdam, NL.

Hoff, Maren* and Silvia Bellezza (2023), “The Uneven Fluidity of Genderfluid.” Paper presented at
the Eurgpean Association for Consumer Research Conference, Amsterdam, NL.

Park, Eric*, Kristen Lane, and Silvia Bellezza, (2023) “NFT's for Conspicuous Consumption.” Paper
presented at the EM.AC Annual Conference, Odense, Denmark.

Hoff, Maren* and Silvia Bellezza (2023), “The Uneven Fluidity of Genderfluid.” Paper presented at
the Marketing Science: Diversity, Equity and Inclusion Conference, Dallas, TX.
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Hoff, Maren* and Silvia Bellezza (2023), “The Uneven Fluidity of Genderfluid.” Paper presented at
the Society for Consumer Psychology Conference, San Juan, PR.

Park, Eric*, Kristen Lane, and Silvia Bellezza, (2023) “NFTs for Conspicuous Consumption.” Paper
presented at the Society for Consumer Psychology Conference, San Juan, PR.

Park, Eric*, Kristen Lane, and Silvia Bellezza, (2022) “NFTs for Conspicuous Consumption.” Paper
presented at the International Conference on Crypto-Marketing, New York, NY.

Park, Eric, Kristen Lane*, and Silvia Bellezza, (2022) “NFT's for Conspicuous Consumption.” Paper
presented at the Association for Consumer Research Conference, Denver, CO.

Hoff, Maren* and Silvia Bellezza (2022), “The Uneven Fluidity of Gender Fluid.” Paper presented at
the Association for Consumer Research Conference, Denver, CO.

Hoff, Maren* and Silvia Bellezza (2022), “True Old, True Self: Defining and Understanding Vintage.”
Paper presented at the Association for Consumer Research Conference, Denver, CO.

Sun, Jennifer*, Silvia Bellezza, and Neeru Paharia (2022), “Buy Less, Buy Luxury: The Importance of
Durability in Sustainable Consumption.” Paper accepted at the Society for Consumer Psychology Boutigue
Conference, Honolulu, HI.

Hoff, Maren* and Silvia Bellezza (2022), “True Old, True Self: Defining and Understanding Vintage.”
Paper presented at the Behavioral Insights into Business for Social Good BIBSG) Conference, Vancouver,
Canada.

Hoff, Maren* and Silvia Bellezza (2022), “The Uneven Fluidity of Gender Fluid.” Paper presented at
the Bebavioral Insights into Business for Social Good (BIBSG) Conference, Vancouver, Canada.

Hoff, Maren* and Silvia Bellezza (2022), “True Old, True Self: Defining and Understanding Vintage.”
Paper presented at the Soczety for Consumer Psychology Conference, online.

Wilson, Anne* and Silvia Bellezza (2021), “Consumer Minimalism.” Paper presented at the Association
for Consumer Research Conference, online.

Bellezza*, Silvia (2021), “Distance and Alternative Signals of Status: A Unifying Framework.” Paper
presented at the Association for Consumer Research Conference, online.

Bellezza*, Silvia (2021), “Distance and Alternative Signals of Status: A Unifying Framework.” Paper
presented at the Society for Consumer Psychology Conference, online.

Wilson, Anne, Silvia Bellezza*, and Michael I. Norton (2020), “Minimalism as a Status Symbol: When
and Why We Admire Conspicuous Non-Consumption.” Paper presented at the Society for Consumer
Psychology Conference, Huntington Beach, CA.

Sun, Jennifer*, Silvia Bellezza, and Neeru Paharia (2019), “Sustainable Luxury Consumption: Paradox
or Hope?” Paper presented at the Future-of-Brands Conference, New York, NY.

Bellezza, Silvia* and Joe J. Gladstone (2019), “Feeling Wealthy, Spending Less: The Interplay of
Subjective and Objective Wealth on Consumption.” Paper presented at the Marketing Science Conference,
Rome, Italy.
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Bellezza, Silvia* and Joe J. Gladstone (2019), “Feeling Wealthy, Spending Less: The Interplay of
Subjective and Objective Wealth on Consumption.” Paper presented at the Society for Consumer Psychology
Conference, Savannah, GA.

Sun, Jennifer*, Silvia Bellezza, and Neeru Paharia (2019), “Sustainable Luxury Consumption: Paradox
or Hope?” Paper presented at the Society for Consumer Psychology Conference, Savannah, GA.

Bellezza, Silvia* and Joe J. Gladstone (2019), “Feeling Wealthy, Spending Less: The Interplay of
Subjective and Objective Wealth on Consumption.” Paper presented at the Asia Pacific ACR Conference,
Ahmedabad, India.

Bellezza, Silvia* and Anat Keinan (2019) “How to Extend Exclusive Brands: A Brand Communities
Account for Understanding the Impact of Brand Extensions.” Paper presented at the Asia Pacific ACR

Conference, Ahmedabad, India.

Bellezza, Silvia* and Jonah Berger (2019) “Trickle-Round Signals: When Low Status Becomes High.”
Paper presented at the Society for Personality and Social Psychology Conference, Portland, OR.

Bellezza, Silvia, Joshua M. Ackerman*, and Francesca Gino (2018) “The Upgrade Effect: Availability
of New Products Increases Cavalier Behavior Toward Possessions.” Paper presented at the Awnnal
Meeting of the Society for Experimental Social Psychology, Seattle, WA.

Sun, Jennifer, Silvia Bellezza*, and Neeru Paharia (2018) “Sustainable Luxury Consumption: Paradox
or Hope?” Paper presented at the Association for Consumer Research Conference, Dallas, TX.

Bellezza, Silvia* and Jonah Berger (2018) “Trickle-Round Signals: When Low Status Becomes High.”
Paper presented at the Eurgpean Association for Consumer Research Conference, Ghent, Belgium.

Bellezza, Silvia* and Jonah Berger (2018) “Trickle-Round Signals: When Low Status Becomes High.”
Paper presented at the Bebavioral Decision Research in Management Conference, Boston, MA.

Bellezza, Silvia* and Jonah Berger (2018) “Trickle-Round Signals: When Low Status Becomes High.”
Paper presented at the Society for Consumer Psychology Conference, Dallas, TX.

Bellezza, Silvia* and Anat Keinan (2018) “How to Extend Exclusive Brands: A Brand Communities
Account for Understanding the Impact of Brand Extensions.” Paper presented at the Society for
Consumer Psychology Conference, Dallas, TX.

Bellezza, Silvia* and Jonah Berger (2017) “Trickle-Round Signals: When Low Status Becomes High.”
Paper presented at the Association for Consumer Research Conference, San Diego, CA.

Cesareo, Ludovica* and Silvia Bellezza (2017), “I’'m a Fashionista and I (Think I) Know It: Fashion
Knowledge and the Impact of Counterfeits on Luxury Brands.” Paper presented at the Association for
Consumer Research Conference, San Diego, CA.

Bellezza, Silvia* and Jonah Berger (2017) “When Low Status Becomes High.” Paper presented at the
Theory and Practice in Marketing Conference, Charlottesville, VA.

Bellezza, Silvia* and Anat Keinan (2015) “The Advantage of Low-Fit Brand Extensions: Addressing
the Paradox of Exclusive Brands.” Paper presented at the Association for Consumer Research Conference,
New Otleans, LA.
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Bellezza, Silvia*, Anat Keinan, and Neeru Paharia (2015), “Conspicuous Consumption of Time: When
Busyness and Lack of Leisure Time Become a Status Symbol.” Paper presented at the AMS World
Martketing Congress, Bari, Italy.

Bellezza, Silvia* and Anat Keinan (2015) “The Advantage of Low-Fit Brand Extensions: Addressing
the Paradox of Luxury Brands.” Paper presented at the Theory and Practice in Marketing Conference, Atlanta,
GA.

Bellezza, Silvia*, Anat Keinan, and Neeru Paharia (2015), “Conspicuous Consumption of Time: When
Busyness at Work and Lack of Leisure Time Become a Status Symbol.” Paper presented at the Socezy
for Consumer Psychology Conference, Phoenix, AZ.

Bellezza, Silvia*, Anat Keinan, and Neeru Paharia (2014), “Conspicuous Consumption of Time: When
Busyness at Work and Lack of Leisure Time Become a Status Symbol.” Paper presented at the
Association for Consumer Research Conference, Baltimore, MD.

Bellezza, Silvia* and Joshua Ackerman (2014), ““Be Careless with Thatl” Availability of Product
Upgrades Increases Cavalier Behavior toward Possessions.” Paper presented at the Assoczation for
Consumer Research Conference, Baltimore, MD.

Bellezza, Silvia* and Anat Keinan (2014), “Brand Tourists: How Non-Core Users Enhance the Brand
Image by Eliciting Pride.” Paper presented at the Theory and Practice in Marketing Conference, Evanston,
IL.

Bellezza, Silvia* and Anat Keinan (2014), “Brand Tourists: How Non-Core Users Enhance the Brand
Image by Eliciting Pride.” Paper presented at the Brands and Brand Relationships Conference, Boston, MA.

Bellezza, Silvia* and Anat Keinan (2013), “The Brand Tourism Effect: How Non-Core Users Enhance
the Brand Image by Eliciting Pride.” Paper presented at the Eurgpean Association for Consumer Research
Conference, Barcelona, Spain.

Bellezza, Silvia*, Francesca Gino, and Anat Keinan (2013), “The Red Sneakers Effect: Inferring Status
and Competence from Signals of Non-conformity.” Paper presented at the Trans-Atlantic Doctoral
Conference, London, UK.

Bellezza, Silvia*, Francesca Gino, and Anat Keinan (2013), “The Red Sneakers Effect: Inferring Status
and Competence from Signals of Non-conformity.” Paper presented at the Soczety for Consumer Psychology
Conference, San Antonio, TX.

Bellezza, Silvia* and Anat Keinan (2012), “Brand Tourists or Brand immigrants? How New Consumers
Dilute or Reinforce the Image of Symbolic Brands” Paper presented at the Society for Judgment and
Decision Matking Conference, Minneapolis, MN.

Baucells, Manel* and Silvia Bellezza (2012), “Felicity during Anticipation and Recall.” Paper presented
at the Society for Judgment and Decision Making Conference, Minneapolis, MN.

Bellezza, Silvia*, Francesca Gino, and Anat Keinan (2012), “The Red Sneakers Effect: Inferring Status
from Signals of Non-conformity.” Paper presented at the Association for Consumer Research Conference,
Vancouver, BC.
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Bellezza, Silvia* and Anat Keinan (2012), “Brand Tourists or Brand immigrants? How New Consumers
Dilute or Reinforce the Image of Symbolic Brands.” Paper presented at the Association for Consumer
Research Conference, Vancouver, BC.

Baucells, Manel* and Silvia Bellezza (2012), “Felicity during Anticipation and Recall.” Paper presented
at the INFORMS Conference, Phoenix, AZ.

Baucells, Manel* and Silvia Bellezza (2012), “Felicity during Anticipation and Recall.” Paper presented
at Foundations and Applications of Utility, Risk and Decision Theory (FUR) Conference, Atlanta, GA.

Bellezza, Silvia*, Francesca Gino, and Anat Keinan (2012), “The Red Sneakers Effect: Inferring Status
from Signals of Non-conformity.” Paper presented at the Bebavioral Decision Research in Management
Conference, Boulder, CO.

Bellezza, Silvia* and Anat Keinan (2012), “Brand Tourists or Brand immigrants? How New Consumers
Dilute or Reinforce the Image of Symbolic Brands.” Paper presented at the Bebavioral Decision Research
in Management Conference, Boulder, CO.

Bellezza, Silvia* and Anat Keinan (2012), “Brand Tourists or Brand immigrants? How New Consumers
Dilute or Reinforce the Image of Symbolic Brands.” Paper presented at the Society for Consumer Psychology
Conference, Las Vegas, NV.

Baucells, Manel* and Silvia Bellezza (2008), “Hubrtis and Catharsis, The tradeoff between anticipation,
experience and memory.” Research presented at the IFORS Conference, Sandton, South Africa.

SYMPOSIA / ROUNDTABLES / SPECIAL SESSIONS
“Discouraging Discarding: Exploring the Role of Repair, Reuse, Repurposing, Restoration, and
Maintenance in Sustainable Consumption,” panelist (2023), Association for Consumer Research

Conference, Seattle, WA.

“When Less is More: Enhancing Wellbeing by Reducing Consumption,” panelist (2023), Society for
Consumer Psychology Conference, San Juan, PR.

“Spending Money; Session 1A Luxury & Status” Session MC (2022), Society for Consumer Psychology
Conference (online).

“Product Disposition: Consumer Research Issues, Opportunities and Challenges,” panelist (2021),
Association for Consumer Research Conference (online).

“Special Topics in Branding,” panelist (2019), Asia Pacific ACR Conference, Ahmedabad, India.
“The Evolution of Signals,” panelist (2017), Association for Consumer Research Conference, San Diego, CA.

“New Perspectives on the Dynamics of Status: from Signaling to Consumption,” co-chair with David
Dubois (2014), Association for Consumer Research Conference, Baltimore, MD.

“New Perspectives on Nonconforming Behaviors,” chair (2013), Society for Consumer Psychology Conference,
San Antonio, TX.

“New Perspectives on Symbolic Brands and Reference Groups,” chair (2012), Association for Consumer
Research Conference, Vancouver, BC.



SILVIA BELLEZZA - 10

POSTER PRESENTATIONS

Hofft, Maren* and Silvia Bellezza (2023) “The Uneven Fluidity of Gender Fluid.” Poster presented at
the Marketing Science Board of Trustees Meeting, Philadelphia, PA.

Bellezza, Silvia* and Jonah Berger (2019) “Trickle-Round Signals: When Low Status Becomes High.”
Poster presented at the Marketing Science Board of Trustees Meeting, Boston, MA.

Bellezza, Silvia* and Joshua Ackerman (2014), “Be Careless with That!” Availability of Product
Upgrades Increases Cavalier Behavior toward Possessions.” Poster presented at the Socety for
Consumer Psychology Conference, Miami, FL.

Bellezza, Silvia* and Anat Keinan (2010), “Brand Tourists or Brand immigrants? How New Consumers
Dilute or Reinforce the Image of Symbolic Brands.” Poster presented at the Swummer Institute on

Bounded Rationality, Betlin, Germany.

DOCTORAL STUDENTS ADVISING

Chair of Dissertation Committees

e Maren Hoff (Marketing, expected 2025)
o Honorable mention for 2022 MSI Alden G. Clayton Doctoral Dissertation Proposal
Competition

Member of Dissertation Committees

e Jennifer Sun (Marketing, expected 2024)
¢ Youjung Jun (Marketing, 2021)

e Zachary Brown (Management, 2021)

e Rachel Meng (Marketing, 2019)

e Jaeyeon Chung (Marketing, 2018)

PROFESSIONAL AFFILIATIONS

e American Marketing Association
o Association of Consumer Research
e Society for Consumer Psychology

UNIVERSITY SERVICE

Core Cootdinator 2021-2022
Outreach and Communications Committee Member (Chair) 2020
Outreach and Communications Committee (Member) 2019
Recruiting Committee (Co-Chair) 2018
Recruiting Committee (Member) 2016; 2017
Seminars and Meetings Committee 2017; 2019; 2021-2022
PhD Committee (Member) 2016

Marketing Camp Organizer 2016; 2017



SERVICE TO THE PROFESSION

Editorial Review Board:

Ad hoc Reviewetr:

Conference Organizer:

Program Committee Member:

Conference Reviewet:
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Journal of Marketing Research (2019—2022; 2023—present)
Journal of Consumer Research (2021—present)
Journal of Marketing (2022—present)

Journal of Consumer Research

Journal of Marketing Research

Journal of Marketing

Marketing Science

Management Science

Journal of Consumer Psychology

International Journal of Research in Marketing
Journal of the Association for Consumer Research
Marketing Letters

Psychology & Marketing

Journal of Marketing Behavior

Journal of Business Research

Internet Research

PLOS ONE

The Swiss National Science Foundation (SNSF)
Israel Science Foundation (ISF)

Society for Consumer Psychology (2023)

Association for Consumer Research (2020-2021)
Society for Consumer Psychology (2020—2022)
Behavioral Decision Research in Management (2020)

Association for Consumer Research (2016—-2019; 2022, 2023)
Society for Consumer Psychology (2016-2019; 2024)

Asia Pacific Association for Consumer Research (2019)
European Association for Consumer Research (2018)

Columbia Business School requires its faculty members to disclose any activities that might present a
real or apparent conflict of interest: None.



