Mobility Barrier Permeability
1.1 Abstract

1.2 Definitions

1.3 Body

Adapted from the concept of entry barriers (Porter, 1980),

Strategic groups with salient differences in asset configuration

Reversibility of investments (sunk costs)

Barriers are of firms’ own making – ticket of admission as well as distinctive resource investments

Reputation and image cultivated in minds of customers

How companies configure themselves to serve market segments

More rivalrous if dissimilar strategic groups chase after patronage of same market segment
